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Taking care of business
It’s easy to get drawn into the busy tasks of 

day-to-day management. Before you know 
it, the day is done. Days soon become weeks, 
and weeks turn to months. I’ll wager you 
know the story all too well. 

Whether operating a ranch or a brick-and-
mortar business, it’s easy to get caught in the 
ever-present requirements and stressors of 
turning a profit, and meeting the needs of 
those who depend on you at home. 

That’s something each of us have in 
common, from rancher to consumer. Most 
Americans spend the vast majority of their 
waking hours working to keep lights on 
and bellies full. If you have a family, you’re 
also responsible for teaching your kids or 
grandkids along the way to become model 
citizens — hard-working, independent, 
intelligent. The demands on today’s families 
are real and endless. 

Thankfully, so are opportunities. 
I’m a big believer in our nation’s capitalist 

system. If you work hard enough, if you give 
your best, day in and day out, there’s success 

to be had. This is particularly true in rural 
America, where the independent spirit still 
thrives. 

Reflecting on success
About this time each year, I spend a 

moment reflecting on the past 12 months. 
The New Year is nearly in sight, and all 
financial and business metrics have been 
tallied for the American Angus Association’s 
fiscal year (FY). The report cards are in.

The FY 2015 records reflect a strong 
and healthy American Angus Association. 
Business is good, and that means business is 
good for our members. 

You’ve likely seen the results: Sales averages 
for registered-Angus bulls were up 35%; 
female averages were up 49%; and figures 
reported to the Association show Angus 
breeders grossed more than $436 million, a 
34% increase from FY 2014. 

As I shared last month, there are many 
other reasons to be happy to be in the Angus 
business today. Our national cattle herd 
is expanding, along with our numbers for 

registrations, Certified Angus Beef® (CAB®) 
brand acceptance rates, genomic tests and 
nearly all other metrics that point to growing 
profitability for Angus breeders and their 
commercial customers. All indications 
suggest our continued dominance in the 
genetic makeup of the nation’s beef cattle 
herds. 

Our responsibility
It’s said time and time again, but it’s 

important that we build upon this success. 
We all know that, like the stock market, cattle 
markets are anything but static. During good 
financial times, we must invest in creating a 
suitable foundation for the next generation 
— those for whom we work so hard. 

We have to remember what’s at the heart 
and soul of our business — why we do what 
we do, as ranchers, as business people, as 
families. 

For this reason, I encourage you to 
consider contributing to the Angus 
Foundation, the nonprofit organization that 
invests in youth, education and research 
efforts to advance the Angus breed and cattle 
industry. More information is available at 
www.angusfoundation.org, where you can 
see the type of inroads we’re making in these 
areas. 

Together, we can use our successes to 
create lasting opportunities for our families. 
That’s ultimately what we’re all working 
toward. 

 
   Movin’ Forward
            @by Richard E. Wilson, Interim CEO, American Angus AssociationA
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The important things
Renew your focus as the calendar year closes.

2015 OFFICERS
Steve Olson, president & chairman of the Board, PO Box 590, Hereford, TX 
79045; cell: 806-676-3556; sg_olson@live.com • Jim Sitz, vice president and 
vice chairman of the Board, 9100 MT Hwy. 91N; Dillon, MT 59725; cell: 406-
925-9888; JimSitz1@gmail.com; sitzangus@gmail.com • Charlie Boyd, 
treasurer, 6077 Helena Rd., May’s Lick, KY 41055; cell: 606-584-5194; 
cboyd2@maysvilleky.net

2015 BOARD OF DIRECTORS
Terms expiring in 2015 — Scott Foster, 11893 M 140, Niles, MI 49120; cell: 269-
208-6470; sfostersrf@gmail.com • Phil Howell, 729 W. Washington St., PO Box 
442, Winchester, IN 47394; cell: 765-546-0838; dochowell765@aol.com • 
Vaughn Meyer, 15571 Sorum Rd., Reva, SD 57651; home: 605-866-4426; 
sdangus@sdplains.com • Don Schiefelbein, 34897 717th Ave., Kimball, MN 
55353; cell: 303-324-5149; dschiefel@meltel.net  

Terms expiring in 2016 — Tom Burke, Box 660, Smithville, MO 64089; cell: 
816-853-2697; angushall@earthlink.net • John Elbert Harrell, 1343 Lee Rd. 
157, Opelika, AL 36804; cell: 334-524-9287; jhnharrell@gmail.com • Leo 
McDonnell Jr., 13 Bull Dr., Columbus, MT 59019; cell: 406-780-0176; leomcd@
hotmail.com • John Pfeiffer Jr., 5103 W. Hwy. 51, Mulhall, OK 73063; cell: 405-
880-0862; pfeiffer@agristar.net • Kevin Yon, PO Box 737, Ridge Spring, SC 
29129; cell: 803-622-4140; kyon@pbtcomm.net; pkevinyon@yahoo.com

Terms expiring in 2017 — Jerry Connealy, Box 96, Whitman, NE 69366; cell: 
308-650-9024; jsconnealy@gmail.com • David A. Dal Porto, 694 Bartlet Ct., 
Brentwood, CA 94513; cell: 925-250-5304; dplangus@aol.com • John F. 

Grimes, 2594 S.R. 73, Hillsboro, OH 45133; cell: 937-763-6000; mcfarms@
cinci.rr.com; grimes.1@osu.edu • James W. Henderson, PO Box 156, 
Childress, TX 79201; cell: 940-585-6171; jwhenderson@hughes.net • Dave 
Nichols, 2188 Clay Ave., Bridgewater, IA 50837; phone: 641-369-2829; 
dave@nicholsfarms.biz

Industry appointments — CAB Board, Dwight ‘Kip’ Palmer, Palmer Food 
Services, 900 Jefferson Rd., Rochester, NY 14623; office: 585-424-3210; 
kpalmer@palmerfoods.com • AGI Board liaison, Dr. Larry Kuehn, U.S. Meat 
Animal Research Center, P.O. Box 166, Clay Center, NE 68933; office: 402-762-
4352; larry.kuehn@ars.usda.gov • Foundation Board, Curtis Long, 2110 NW  
SR 52, Butler, MO 64730; cell: 660-200-5945; vepperson@butlerdoctor.com

ADMINISTRATIVE STAFF
Richard E. Wilson, interim CEO and CFO; Diane Strahm, executive 
administrative assistant; Milford Jenkins, Angus Foundation president; Dan 
Moser, AGI president; Eric Grant, API president; Terry Cotton, vice president of 
sales; John Stika, CAB LLC president; Chris Stallo, vice president of operations

DEPARTMENTAL STAFF
Crystal Albers, director of communications; Tonya Amen, director of genetic 
services; Eric Grant, director of public relations; Lou Ann Adams, director of 
information systems; Jason Kenyon, assistant director of information 
systems; Ginette Gottswiller, director of commercial relations; Kenny Miller, 
director of finance; Jaclyn Clark, director of events and education; Brenda 
Weigert, operations coordinator for member services

AMERICAN ANGUS ASSOCIATION
3201 Frederick Ave., Saint Joseph, MO 64506-2997; phone: 816-383-5100; fax: 816-233-9703; Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central)

email: angus@angus.org • home page: www.angus.org • facebook.com/americanangusassociation • twitter: @AngusAssoc

EMAIL: rwilson@angus.org


