ASSOCIATION

ovin’ Forward

> by Bryce Schumann, CEO, American Angus Association

The state of Angus

Our organization has had its share of opportunities and challenges this year, but there
are an abundance of reasons why it’s a great time to be in the Angus business.

Business is good

There’s good news in the American Angus
Association’s latest fiscal year (FY) data.
Despite the hurdles of the past year, our
membership came through FY 2014 in a
positive economic environment that rewards
cattlemen for quality.

While the national cow herd remains at
historic lows, the demand for Angus genetics
continues to expand. In fact, the Angus
breed saw positive movement in nearly every
measurable category.

Most importantly, quality genetics drove
profitability for our members.

Gross sales
reported to the
Association
from Oct. 1,
2013, to Sept. THE BUSINESS BREED

20,2014, show
Angus breeders earned $61.5 million more
than during the prior fiscal year. That’s a

23% increase in total dollars from the sale of
registered-Angus seedstock, and the first time
the breed has exceeded $325 million in sales.
Angus bull prices across the country broke
records, averaging $4,997 per head, and
females averaged $3,614.
The number of registrations grew as
well, up more than 9,500 head at 298,369
registrations.

Expanding technology

The Angus breed has a longtime
commitment in leading the beef cattle
industry in technology adoption, and that
tradition remains strong. In FY 2014, more
than 53% of calves recorded were produced
by artificial insemination (AI), the second-
largest figure ever recorded, and 10% of
registrations were calves produced via
embryo transfer.

More cattlemen were also more active
in submitting data to the Association

in the last fiscal year — data that drives
the development of the industry’s most
advanced genetic selection tools.

The number of weight records received
grew by more than 17,000 records from 700

additional
A I herds, and carcass
( ; records increased by
165%.
’ Angus Genetics Inc.

(AGI) reports the number of
registered-Angus cattle tested for genomic-
enhanced expected progeny differences
(GE-EPDs) increased 32%. Those data
help the entity provide the tools needed to
improve accuracy and reduce risk, especially
on younger animals.

Likewise, the commitment toward
genetic improvement in the commercial
cattle population grew as well; the number
of GeneMax tests for commercial heifer
selection increased 36%.

All indications from our members and
their customers point to continued use and
advancement of our genetic evaluation
capabilities and the effort to drive herd
improvement across the breed.
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2014 OFFICERS

jimsitz1@gmail.com, sitzangus@gmail.com

2014 BOARD OF DIRECTORS

Gordon Stucky, president & chairman of the Board, 421 N.E. 70 Ave.,
Kingman, KS 67068; cell: 620-532-4122; gordon@stuckyranch.com e Cathy
Watkins, vice president and vice chairman of the Board, 4577 N. CR 850W,
Middletown, IN 47356; cell: 765-635-4222; beaver-ridge@att.net ¢ Jim Sitz,
treasurer, 9100 U.S. Hwy. 91 N., Dillon, MT 59725; cell: 406-925-9888;

Terms expiring in 2014 — Chris Sankey, 1121 Lake Rd., Council Grove, KS
66846; cell: 620-343-0456; sankeysénranch@yahoo.com e Arlen Sawyer,
44718 873rd Rd., Bassett, NE 68714; cell: 402-760-0232; abcattle@huntel.net
* Doug Schroeder, 971 Rose Ave., Clarence, I1A 52216; cell: 563-357-4044;

Leo McDonnell Jr., 13 Bull Dr., Columbus, MT 59019; cell: 406-780-0176;
leomcd@hotmail.com  John Pfeiffer Jr., 5103 W. Hwy. 51, Mulhall, OK 73063;
cell: 405-880-0862; pfeiffer@agristar.net ¢ Kevin Yon, PO Box 737, Ridge
Spring, SC 29129; cell: 803-622-4140; pkevinyon@yahoo.com

ADMINISTRATIVE STAFF

Industry appointments — CAB Board, Dwight ‘Kip’ Palmer, Palmer Food
Services, 900 Jefferson Rd., Rochester, NY 14623; office: 585-424-3210;
kpalmer@palmerfoods.com ¢ AGI Board liaison, Dr. Larry Kuehn, U.S. Meat
Animal Research Center, P.O. Box 166, Clay Center, NE 68933; office: 402-762-
4352; larry.kuehn@ars.usda.gov  Foundation Board, Curtis Long, RR 4, Box
620, Butler, MO 64730; cell: 660-200-5945; vepperson@butlerdoctor.com

Bryce Schumann, CEO; Diane Strahm, executive administrative assistant;

schroederangus@msn.com ¢ Darrell Silveira, PO Box 37, Firebaugh, CA 93622;
cell: 559-217-1504; silveirabros@msn.com

Terms expiring in 2015 — Charlie Boyd Il, 6077 Helena Rd., May’s Lick, KY 41055-
8717; cell: 606-584-5194; choyd2@maysvilleky.net » Scott Foster, 11893 M 140,
Niles, MI 49120; cell: 269-208-6470; sfostersrf@gmail.com ¢ Phil Howell, 729 W.
Washington St., PO Box 442, Winchester, IN 47394; cell: 765-546-0838;
dochowell765@aol.com ¢ Vaughn Meyer, 15571 Sorum Rd., Reva, SD 57651;
home: 605-866-4426; sdangus@sdplains.com  Don Schiefelbein, 34897 717th
Ave., Kimball, MN 55353; cell: 303-324-5149; dschiefel@meltel.net

Terms expiring in 2016 — Tom Burke, Box 660, Smithville, MO 64089; cell:
816-853-2697; angushall@earthlink.net ¢ John Elbert Harrell, 1343 Lee Rd.
157, Opelika, AL 36804; cell: 334-524-9287; jhnharrell@gmail.com e

Rich Wilson, CFO; Milford Jenkins, Angus Foundation president; Dan Moser,
AGlI president; Eric Grant, API president; Terry Cotton, vice president of sales;
John Stika, CAB LLC president; Chris Stallo, vice president of operations

DEPARTMENTAL STAFF

Crystal Albers, director of communications; Tonya Amen, director of genetic
services; Eric Grant, director of public relations; Carrie Horsley, director of
marketing and public relations for the Angus Foundation; Jason Kenyon,
director of information systems; Ginette Kurtz, director of commercial
relations; Jena McRell, digital editor; Kenny Miller, director of finance; Ashley
Mitchell, assistant director of events and education; Jaclyn Upperman,
director of events and education; Brenda Weigert, operations coordinator for
member services
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Delivering on quality
A big component behind the demand for
registered-Angus genetics in the pasture lies
in consumer demand in the grocery aisle. 'm
proud to report that the work our members
and their commercial customers
put into producing the best
beef available resulted in sales
of more than 880 million Ib. of
Certified Angus Beef® (CAB®)
brand product for an eighth
consecutive record year.

Producers who hit that target at the sale barn
were rewarded for their quality herds.
Of course, marketing those genetics on the
front end requires initiative.
The newly aligned Angus Productions Inc.
(API) provides our members with the most
expansive media platform available for
promoting their herd, and more producers
recognized that benefit in FY 2014.
The communications and marketing
firm saw an increase in advertising
and audience interest across its many

platforms, including steadily increasing

page counts in the monthly

Angus Journal and a growing

audience in TV and radio. A
Lastly, the men and

women of the Angus breed

remained committed to

advancing the future of the breed through

generous contributions to the Association’s

nonprofit affiliate, the Angus Foundation.
In FY 2014, more than $254,000 was

awarded to Angus youth in scholarships
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through the Angus Foundation, and the
Association’s nonprofit affiliate reported the
highest level of donations ever received in the
same time period toward its initiatives for
youth, education and research to advance the
breed.

Pause to reflect

Collectively, we achieved much success
in the last 12 months. I'm proud to be a
part of this great breed and proud of the
commitment shown by our members and

284 » ANGUSJournal m November 2014

the staff of the Association and each of its
affiliated entities.

This organization and this breed are made
up of some of the best, hardest-working
people in this business — and it shows in the
many well-deserved successes achieved this
year. Congratulations to all Angus members
on a banner year.

Fidohonn

EMAIL: bschumann@angus.org




