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2011 OFFICERS
Joe Hampton, president and chairman of the Board, 2600 Back Creek Church 
Rd., Mount Ulla, NC 28125; cell: 704-880-2488; joe.hampton@ncagr.gov • 
Jarold Callahan, vice president and vice chairman of the Board, 7450 N.W. 
192nd St., Edmond, OK 73012; cell: 405-590-3061; callahan@ 
expressranches.com • Phil Trowbridge, treasurer, 164 Waltermire Rd., Ghent, 
NY 12075; cell: 518-369-6584; phil@trowbridgefarms.com

2011 BOARD OF DIRECTORS
Terms expiring in 2011—Arlen Sawyer, 44718 873rd Rd., Bassett, NE 68714; 
cell: 402-760-0232; abcattle@huntel.net • Doug Schroeder, 971 Rose Ave., 
Clarence, IA 52216; cell: 563-357-4044; schroederangus@msn.com • Darrell 
Silveira, PO Box 37, Firebaugh, CA 93622; cell: 559-217-1504; silveirabros@
msn.com • Jim Sitz, 9100 U.S. Hwy. 91 N., Dillon, MT 59725; cell: 406-925-
9888; sitzangus@gmail.com • Gordon Stucky, 421 N.E. 70 Ave., Kingman, KS 
67068; cell: 620-532-4122; gordon@stuckyranch.com

Terms expiring in 2012—Charlie Boyd II, 6077 Helena Rd., Mayslick, KY 41055-
8717; cell: 606-584-5194; cboyd2@maysvilleky.net • Scott Foster, 11893 M 
140, Niles, MI 49120; cell: 269-208-6470; sfostersrf@gmail.com • Vaughn 
Meyer, 15571 Sorum Rd., Reva, SD 57651; cell: 605-430-4372; sdangus@
sdplains.com • Steve Olson, PO Box 590, Hereford, TX 79045; cell: 806-676-
3556; sg_olson@live.com • Cathy Watkins, 4577 N. CR 850 W., Middletown, IN 
47356; cell: 765-635-4222; beaver-ridge@att.net

Terms expiring in 2013—Leo McDonnell Jr., 1640 Hwy. 10, Columbus, MT 
59019; cell: 406-780-0176; bulltest@wtp.net • John Elbert Harrell, 1343 Lee 
Rd. 157, Opelika, AL 36804; cell: 334-524-9287; jhnharrell@gmail.com • John 

Pfeiffer Jr., 5103 W. Hwy. 51, Mulhall, OK 73063; cell: 405-880-0862; 
pfeiffer@agristar.net • James Rentz, 1005 W. Vine St., Coldwater, OH 45828; 
cell: 937-477-5347; james.rentz@yahoo.com • Kevin Yon, PO Box 737, Ridge 
Spring, SC 29129; cell: 803-622-4140; kyon@pbtcomm.net

Industry appointments—CAB Board, Robert Norton Jr., BioZyme Inc., PO Box 
4428, 6010 Stockyards Expressway, Saint Joseph, MO 64504; office: 816-
238-3326; bnorton@biozymeinc.com • AGI Board, Doug Parrett, University of 
Illinois, Department of Animal Sciences, 184 Animal Sciences Lab MC 630, 
1207 W. Gregory Dr., Urbana, IL 61801; office: 217-333-2647; dparrett@
illinois.edu • Foundation Board, Laurie Widdowson, 15175 U.S. Hwy. 30, 
Lodgepole, NE 69149; cell: 308-249-0205; laurie@sandpointcattle.com

ADMINISTRATIVE STAFF
Bryce Schumann, CEO; Diane Strahm, executive administrative assistant; Bill 
Bowman, COO and AGI president; Rich Wilson, CFO; Milford Jenkins, Angus 
Foundation president; Terry Cotton, API president; John Stika, CAB LLC 
president

DEPARTMENTAL STAFF
Lou Ann Adams, director of information systems; Crystal Albers, assistant 
director of communications & web editor; Bill Bowman, director of 
performance programs; Eric Grant, director of public relations; Scott Johnson, 
director of AIMS; Don Laughlin, director of member services; Kenny Miller, 
director of finance; Sally Northcutt, director of genetic research; Robin Ruff, 
director of junior activities; Chris Stallo, assistant director of information 
systems; Shelia Stannard, director of activities & events; Crystal Young, 
assistant director of public relations

AMERICAN ANGUS ASSOCIATION
3201 Frederick Ave., Saint Joseph, MO 64506-2997; phone: 816-383-5100; fax: 816-233-9703; Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central)

e-mail: angus@angus.org • home page: www.angus.org • facebook.com/americanangusassociation •  twitter: @AngusAssoc

Who we are
That was one of the main messages that 

came out of the National Angus Conference 
& Tour (NAC&T), which took place in early 
September in Georgia.

Tom Field, executive director of producer 
education at the National Cattlemen’s Beef 
Association, underscored the confusion that 
consumers often feel when it comes to 
understanding where their food comes from. 
Many consumers have become confused 
about where and how their food was raised 
and believe that food production is the 
bastion of large, anonymous corporate 
interests.

Not so, according to the checkoff-funded 
Cattlemen’s Stewardship Review, which 
revealed the following:

 @ 97% of cow-calf/stocker operations are 
family-owned.

 @ 54% have been in the same family for 
three generations or more.

 @ 94% of respondents vote (compared to 
64% of the general population).

 @ 47% volunteer with youth organizations.

 @ 84% contribute to the church of their 
choice.

Just those five points reveal a great deal 
about the people involved in producing food. 
We are family-focused. We are committed to 
sustainability and longevity. We are actively 
involved in public policy and civic affairs. We 
are engaged in developing the next generation. 
And, we believe in traditional American 
values.

Direct to the public
Speaker Bruce Vincent, who is a logger 

from Montana, underscored the importance 

of individuals taking their message directly to 
the public. He said the logging industry did 
not fully comprehend the public pressures 
and scrutiny it would face in the 1980s, and 
that misunderstanding ultimately resulted in 
the demise of a once-vibrant industry. 

He said agriculture is now in the cross-
hairs, facing the same pressures that logging 
did 25 years ago, and that its future depends 
on reaching out and telling a positive story to 
influence the public’s perception of food 
production.

While I’m limited in this space to discuss 
in great detail all that Field and Vincent 
shared with us in Georgia, I want to 
encourage you to take a look at this website: 
www.providerpals.com. It’s a new program 
developed by Vincent that helps individual 
producers like you link up with urban kids 
and educators. 

“Provider Pals exists because of a number 
of current realities: In the United States and 
Canada today there is a large and growing 
resource linkage problem. Our largely 
urbanized culture (80% of us now live in 
urban areas) has lost track of where their stuff 
comes from,” says Vincent. “This 
disconnection between consumption and 
production is problematic for all involved in 
addressing the difficult decisions we face in 
protecting the natural environment while 
providing the products society consumes. It is 
especially problematic for those who live in, 
work in, love and manage the environment.”

Please take a few minutes in the next 30 
days to look at this website — and to consider 
your role in helping advance the interests of 
our industry. 

— Bryce Schumann
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A new reality
The new reality of production agriculture is this: If we want to continue as a viable 

industry, each of us bears a personal responsibility to share our story with the public. 
We can’t leave this important task up to just our state or national organizations anymore. 
Instead, all Angus producers must devote a part of their week to telling their story about 
the importance of farming and ranching to their friends and neighbors, teachers, lenders 
and other industry leaders.


