
Your product
Every day, when you get up to tend to 

your farm or ranch, you have a team of 100-
plus people in Wooster, Ohio, representing 
your interests by promoting your product 
across America and overseas.

That team, which was formed in the late 
1970s, is Certified Angus Beef LLC (CAB) — 
and it puts the Angus breed in an enviable 
position. Consumers, restaurateurs, retailers 
and others recognize the consistently high 
quality of the brand. Even during these tough 
economic times, CAB has enjoyed annual 
growth that could reach 20% this year.

Back in 2002, Cattle-Fax examined the 
impact of consumer demand on Angus bull 
prices and estimated that for every 1 million 
pounds of Certified Angus Beef® (CAB®) 
product sold, $1 in value was added to the 
price of an Angus bull.

In fiscal year 2010, we’re expected to 
produce more than 750 million pounds of 
CAB product. Although we don’t know if 

that ratio has changed, we can be sure this 
program remains a huge factor in average 
totals for registered Angus bulls today.

Another ongoing study, which began 
more than a decade ago, evaluates prices for 
calves at a dozen livestock markets. The study 
shows Angus calves on average bring nearly 
$35 more per head than calves of other 
breeds — a tremendous advantage for 
commercial producers. 

This “pull-through” consumer demand 
provides Angus breeders with a tremendous 
economic advantage over our competitors, 
and gives us a strong foundation upon which 
to build our businesses in the future.

As all of us know, all dollars generated by 
agriculture ultimately come from the 
consumer — and CAB is arguably the beef 
industry’s most effective effort to connect our 
ranches and the consumer marketplace.

At the same time, none of us on Team 
Angus — representing the combined efforts 
of our members and all of our subsidiaries — 

are taking our position for granted. We 
realize how fragile a strong marketing 
position can be, and recognize that we must 
work harder every day not only to hold on to 
what we’ve built, but also to ensure its 
continued growth.

Your paper
One of the key areas that we plan to 

address in the coming months is 
communicating the value of the registered 
Angus bull. We want commercial cattle 
producers to recognize that there is, in fact, a 
substantial difference between a bull with 
papers versus one without. 

And, we want producers of Angus 
seedstock to understand that registering their 
bulls is the first step toward assuring their 
customers of the quality in their genetics. 

It’s also an investment. By registering their 
cattle, producers provide the basis for not 
only product promotion, but also a wide 
array of Association services, including 
genetic evaluation. That ultimately 
strengthens and enhances our position in the 
marketplace —  and the power of Angus.

So the next time you have customers at 
your farm or ranch, let them know about all 
the good things we’re doing to enhance value 
for their Angus-sired calves. And, also take a 
few moments to tell them about the 
importance of the registration paper and why 
it provides the basis for all the work we do.
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   Movin’ Forward
            @by Bryce Schumann, CEO, American Angus AssociationA
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the power of the paper
Registering your bulls is the first step in protecting — and building — demand for your 

product.

2010 oFFicERs
Bill Davis, president and chairman of the Board, 34840 CR 106, Sidney, MT 
59270; cell: 406-489-2311; rolnrok@hughes.net • Joe Hampton, vice 
president and vice chairman of the Board, 2600 Back Creek Church Rd., Mount 
Ulla, NC 28125; cell: 704-880-2488; joe.hampton@ncagr.gov • Jarold 
callahan, treasurer, 7450 N.W. 192nd St., Edmond, OK 73012; cell: 405-590-
3061; callahan@expressranches.com

2010 BoARD oF DiREctoRs
terms expiring in 2010—Jarold callahan • norman Garton, 15660 E. 
Pawhuska Rd., Nevada, MO 64772; cell: 417-684-5477; ngar2@yahoo.com • 
chad Hoffman, 33995 E. 1900 N Rd., Colfax, IL 61728; cell: 309-838-4929; 
angus21@mchsi.com • James Rentz, 1005 W. Vine St., Coldwater, OH 45828; 
cell: 937-477-5347; james.rentz@yahoo.com • Phil trowbridge, 164 
Waltermire Rd., Ghent, NY 12075; cell: 518-369-6584; phil@ 
trowbridgefarms.com

terms expiring in 2011—Arlen sawyer, 44718 873rd Rd., Bassett, NE 68714; 
cell: 402-760-0232; abcattle@huntel.net • Doug schroeder, 971 Rose Ave., 
Clarence, IA 52216; cell: 563-357-4044; schroederangus@msn.com • Darrell 
silveira, PO Box 37, Firebaugh, CA 93622; cell: 559-217-1504; silveirabros@
msn.com • Jim sitz, 9100 U.S. Hwy. 91 N., Dillon, MT 59725; cell: 406-925-
9888; sitzangus@gmail.com • Gordon stucky, 421 N.E. 70 Ave., Kingman, KS 
67068; cell: 620-532-4122; gordon@stuckyranch.com

terms expiring in 2012—charlie Boyd ii, 6077 Helena Rd., Mays Lick, KY 
41055-8717; cell: 606-584-5194; cboyd2@maysvilleky.net • scott Foster, 
11893 M 140, Niles, MI 49120; cell: 269-208-6470; sfostersrf@gmail.com • 

Vaughn Meyer, 15571 Sorum Rd., Reva, SD 57651; cell: 605-430-4372; 
sdangus@sdplains.com • steve olson, PO Box 590, Hereford, TX 79045; cell: 
806-676-3556; sg_olson@live.com • cathy Watkins, 4577 N. CR 850 W., 
Middletown, IN 47356; cell: 765-635-4222; beaver-ridge@att.net

industry appointments—cAB & Foundation Board, Robert norton Jr., 
BioZyme Inc., PO Box 4428, 6010 Stockyards Expressway, Saint Joseph, MO 
64504; office: 816-238-3326; bnorton@biozymeinc.com • AGi Board, Doug 
Parrett, University of Illinois, Department of Animal Sciences, 184 Animal 
Sciences Lab MC 630, 1207 W. Gregory Dr., Urbana, IL 61801; office: 217-
333-2647; dparrett@illinois.edu

ADMinistRAtiVE stAFF
Bryce schumann, CEO; Diane strahm, executive administrative assistant; Bill 
Bowman, COO and AGI president; Rich Wilson, CFO; Milford Jenkins, Angus 
Foundation president; terry cotton, API president; John stika, CAB LLC 
president

DEPARtMEntAL stAFF
Lou Ann Adams, director of information systems; crystal Albers, assistant 
director of communications & web editor; Bill Bowman, director of performance 
programs; Eric Grant, director of public relations; scott Johnson, director of 
AIMS; Don Laughlin, director of member services; Kenny Miller, assistant 
director of finance; sally northcutt, director of genetic research; Robin Ruff, 
director of junior activities; sara snider, director of AngusSource®; chris stallo, 
assistant director of information systems; shelia stannard, director of activities 
& events; Richard Wilson, director of finance; crystal Young, assistant director 
of public relations

AMERicAn AnGus AssociAtion
3201 Frederick Ave., Saint Joseph, MO 64506-2997; phone: 816-383-5100; fax: 816-233-9703; 

e-mail: angus@angus.org • home page: www.angus.org • Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central)
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