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2012 OFFICERS
Jarold Callahan, president and chairman of the Board, 7450 N.W. 192nd St., 
Edmond, OK 73012; cell: 405-590-3061; callahan@expressranches.com • Phil 
Trowbridge, vice president and vice chairman of the Board, 164 Waltermire Rd., 
Ghent, NY 12075; cell: 518-369-6584; phil@trowbridgefarms.com • Gordon 
Stucky, treasurer, 421 N.E. 70 Ave., Kingman, KS 67068; cell: 620-532-4122; 
gordon@stuckyranch.com

2012 BOARD OF DIRECTORS
Terms expiring in 2012—Charlie Boyd II, 6077 Helena Rd., Mayslick, KY 41055-
8717; cell: 606-584-5194; cboyd2@maysvilleky.net • Scott Foster, 11893 M 
140, Niles, MI 49120; cell: 269-208-6470; sfostersrf@gmail.com • Vaughn 
Meyer, 15571 Sorum Rd., Reva, SD 57651; home: 605-866-4426; sdangus@
sdplains.com • Steve Olson, PO Box 590, Hereford, TX 79045; cell: 806-676-
3556; sg_olson@live.com • Cathy Watkins, 4577 N. CR 850 W., Middletown, IN 
47356; cell: 765-635-4222; beaver-ridge@att.net
Terms expiring in 2013—Leo McDonnell Jr., 1640 Hwy. 10, Columbus, MT 
59019; cell: 406-780-0176; bulltest@wtp.net • John Elbert Harrell, 1343 Lee 
Rd. 157, Opelika, AL 36804; cell: 334-524-9287; jhnharrell@gmail.com • John 
Pfeiffer Jr., 5103 W. Hwy. 51, Mulhall, OK 73063; cell: 405-880-0862; 
pfeiffer@agristar.net • James Rentz, 1005 W. Vine St., Coldwater, OH 45828; 
cell: 937-477-5347; james.rentz@yahoo.com • Kevin Yon, PO Box 737, Ridge 
Spring, SC 29129; cell: 803-622-4140; kyon@pbtcomm.net
Terms expiring in 2014—Chris Sankey, 1121 Lake Rd., Council Grove, KS 
66846; cell: 620-343-0456; sankeys6nranch@yahoo.com • Arlen Sawyer, 
44718 873rd Rd., Bassett, NE 68714; cell: 402-760-0232; abcattle@huntel.net 

• Doug Schroeder, 971 Rose Ave., Clarence, IA 52216; cell: 563-357-4044; 
schroederangus@msn.com • Darrell Silveira, PO Box 37, Firebaugh, CA 93622; 
cell: 559-217-1504; silveirabros@msn.com • Jim Sitz, 9100 U.S. Hwy. 91 N., 
Dillon, MT 59725; cell: 406-925-9888; JimSitz1@gmail.com
Industry appointments—CAB Board, Robert Norton Jr., BioZyme Inc., PO Box 
4428, 6010 Stockyards Expressway, Saint Joseph, MO 64504; office: 816-238-
3326; bnorton@biozymeinc.com • AGI Board, Doug Parrett, University of 
Illinois, Department of Animal Sciences, 184 Animal Sciences Lab MC 630, 
1207 W. Gregory Dr., Urbana, IL 61801; office: 217-333-2647; dparrett@
illinois.edu • Foundation Board, Laurie Widdowson, 15175 U.S. Hwy. 30, 
Lodgepole, NE 69149; cell: 308-249-0205; laurie@sandpointcattle.com

ADMINISTRATIVE STAFF
Bryce Schumann, CEO; Diane Strahm, executive administrative assistant; Bill 
Bowman, COO and AGI president; Rich Wilson, CFO; Milford Jenkins, Angus 
Foundation president; Terry Cotton, API president; John Stika, CAB LLC 
president

DEPARTMENTAL STAFF
Lou Ann Adams, director of information systems; Crystal Albers, assistant 
director of communications & web editor; Tonya Amen, director of genetic 
services; Bill Bowman, director of performance programs; Eric Grant, director 
of public relations; Scott Johnson, director of AIMS; Don Laughlin, director of 
member services; Kenny Miller, director of finance; Sally Northcutt, director 
of genetic research; Robin Ruff, director of junior activities; Chris Stallo, 
assistant director of information systems; Shelia Stannard, director of 
activities & events; Jena Thompson, assistant director of public relations

AMERICAN ANGUS ASSOCIATION
3201 Frederick Ave., Saint Joseph, MO 64506-2997; phone: 816-383-5100; fax: 816-233-9703; Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central)

e-mail: angus@angus.org • home page: www.angus.org • facebook.com/americanangusassociation • twitter: @AngusAssoc

Opportunity knocks
Spring has arrived and, with it, a positive 

outlook for the Angus breed. Registrations 
and new memberships are rising, and the 
spring sale season is breaking new records in 
the Angus business. 

These increases are spurred by many 
factors, such as an increasing demand for 
high-quality beef, a 60-year low in cattle 
inventories, increased interest in heifer 
retention and unprecedented international 
interest in Angus beef and Angus genetics.

Ag economists point to these trends and to 
rising global populations as indicators that 
cow-calf producers will be in the driver’s seat 
for the next several years. Everything seems to 
be headed in the right direction. 

However, there’s one trend that’s anything 
but positive. 

Culture shift 
There’s a growing disconnect between 

consumers and those who produce their food 
and fiber. More and more people are 
migrating away from rural life and are, 

therefore, losing touch with the realities of 
food production. It’s a population shift that 
leaves consumers with a lot of questions and 
opens the door to misinformation from 
organizations that do not have agriculture’s 
best interests at heart. 

Agriculture advocacy is a prevalent topic at 
nearly every cattlemen’s meeting, and if you 
pay attention to any ag media, the discussion 
often turns to one of becoming an 
agricultural advocate. It is an important 
message, and the movement seems to be 
gaining steam, but the phenomenon isn’t 
entirely new. There are generations of 
cattlemen and women who have tirelessly 
served as “agriculture advocates” before the 
term was even coined.

Take my grandfather “Shorty” Schumann, 
for instance. He was a tough, hard-working 
German farmer and stockman who’d tell you 
what was on his mind. Like many of his 
generation, he believed in hard work, 
discipline and giving back to the industry that 
gave him so much. Back then, giving back 
meant volunteering as a 4-H leader or for the 

local cattlemen’s organization. Today, we’re 
still able to volunteer in local ag 
organizations, but our ability to give back has 
greatly expanded thanks to growing Internet 
capabilities. 

Today’s ag advocates can reach out to 
consumers through blogs that detail everyday 
activities on their ranches or videos that open 
the gates of the farm to anyone willing to 
watch. Advocates email links of positive 
messages to their friends. They discuss beef 
with the stranger next to them on a plane. 
They help educate their ultimate customer — 
consumers — at every step. 

The most effective advocates always stay 
centered on the good of agriculture. They 
keep it positive without reacting to negative 
images or messages portrayed by ag’s 
detractors. The best agriculture advocates act, 
not react. The American Angus Association’s 
own television program, I Am Angus, is a 
good example of sharing positive agriculture 
messages with the general public. (Episodes 
are available at www.angus.org or via 
YouTube search.)

This spring, I encourage you to become an 
agriculture advocate. That doesn’t mean you 
need to start writing your own daily blog. 
Being an ag advocate could be as simple as 
striking up a conversation with someone at 
church or the grocery store. It could be 
inviting the local school to participate in a 
farm tour, or taking five minutes to share a 
link to an I Am Angus segment. 

Could anything be more simple? 

 
   Movin’ Forward
            @by Bryce Schumann, CEO, American Angus AssociationA
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Season of promise
During a time of promising opportunities in the cattle business, don’t forget 

agriculture’s many challenges. This spring, find your voice. Share your passion.

            E-MAIL: bschumann@angus.org


