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  Customer satisfaction is still No. 1 goal. @BY JOANN PIPKIN
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  Mentored by experience, set free to embrace change and make waves, the 
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overalls are no longer synonymous. @BY PAIGE NELSON
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 294 Embrace the Unexpected
  Being involved with the American Angus Auxiliary sparked a 

lifelong passion for Cortney Holshouser of Castalia, N.C.  
@BY JENA McRELL

 300 Head Back to School
  USDA program may offer niche beef market.  

@BY BARB BAYLOR ANDERSON

 304 The Birthplace of Angus
  Angus is gaining ground in the Scottish beef industry.  

@BY KASEY BROWN

 308 Quality Meat Scotland
  QMS serves Scottish beef producers as a three-in-one 

program. @BY KASEY BROWN
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  Quality Meat Scotland works to increase demand for Scottish 

beef. @BY BARB BAYLOR ANDERSON
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  EBVs in the United Kingdom are part of the genetic evaluation 

system known as BreedPlan. @BY BARB BAYLOR ANDERSON
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  Family’s focus on performance records for the past 10 years 

garnered success. @BY BARB BAYLOR ANDERSON

 316 Angus Production with 
a Twist of Scotch

  Opportunities exist for growth 
and collaboration for U.S., 
Scottish breeders.  
@BY BARB BAYLOR ANDERSON
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and the Forest Service

  Hoping to establish trust and 
communication between ranchers and Forest Service, Idaho 
Farm Bureau organizes a cattle allotment range tour.  
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  A photographic reminder of the Old West. 

 @BY CARRIE HEITMAN
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