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 38 New-age Marketing
  New digital marketing opportunity for Angus breeders of all sizes acts as 

supplement to print marketing. @BY KASEY BROWN

 42 Got to be Good for Both Parties
  Illinois producer attributes marketing success to relationships.  

@BY BARB BAYLOR ANDERSON

 46 Mindful Marketing
  Beware of emotional ties. Think like a “Turtle.” @BY KINDRA GORDON

 48 Marketing To Millennials
  This generation is shaping future food trends and marketing efforts. Here’s what 

the beef industry needs to know. @BY KINDRA GORDON

 50 Is Expansion Occurring?
  “We’ve started that process,” says K-State’s Glynn Tonsor. @BY KINDRA GORDON
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