
Specialization and dependence
The push for efficiency and progress has

brought on the age of specialization. Where
you once would have raised the calf, raised
the feedstuffs, fed the steer, harvested the
steer, processed the carcass for storage and
ate the beef, now most seedstock and
commercial producers specialize in
providing only a small segment of that food
supply chain. And they’re sure not producing
it to satisfy just their own families anymore.

That has its advantages and its
disadvantages.

No doubt, specialization has helped
individuals hone their skills relative to a
particular segment of the industry. Rather
than being the jack-of-all-trades, we’re trying
to be the masters of one or maybe two. In
doing so, we depend on industry partners to
help supply inputs, add value to and market
the product, and much more.

Our success relies on the ability of these
industry partners to excel in their fields of
expertise and to be there for us through the
ups and downs of the cattle cycle.

In this issue
As the Angus Journal celebrates 25 years

under ownership of the American Angus
Association (see page 74), we focus on a few
of those partnerships.

Some of the first that come to mind are
the alliances that have been formed. Field
Editor Kindra Gordon provides insight into
three such alliances (see page 89). Kindra also
provides a salute to the regional managers
(see page 222), who are valued partners to
the producers in their territories, as well as to
Angus Productions Inc. (API) and the
Association.

On page 102, Field Editor Becky Mills
details how producers partnered with others
in the industry to solve a health problem that
was limiting production. She also takes a
look at how seedstock producers can partner
with central bull tests to evaluate and market
their genetics (see page 139).

Assistant Editor Crystal Albers highlights
the partnership between the seedstock
supplier and the veterinarian (see page 108).
Crystal also looks at how producers have

partnered with the Association to form the
Angus Foundation and the opportunities
that it is primed to support to benefit the
Angus membership (see page 306).

Associate Editor Corinne Patterson
profiles the long-lasting partnership of a herd
manager and owner (see page 149).

With coverage of the Beef Improvement
Federation (BIF) conference (see page 170),
we spotlight the value of several partnerships
— 1) the progress that can be achieved when
university, industry and producer segments
focus together on breed improvement and
work together to get the information out; 2)
the service that can be provided with the
assistance of partners like our real-time
sponsor Boehringer Ingelheim Vetmedica,
Inc.; and 3) the wealth of information we can
provide thanks to our partnership with the
Web Marketing Department.

On page 203, Freelancer Barb Baylor
Anderson provides a story about how
neighbors and your insurance company can
be valued partners in a disaster.

And 2003 Intern Cara Bieroth provides an
example of one of the most valuable partners
of all — family (see page 242).

Thank you
My sincere thanks to all the partners who

make the Angus Journal a success — the
Association, Certified Angus Beef LLC
(CAB), regional managers, our writers, our
advertisers, our in-house staff, our printer,
our subscribers. Thank you for letting us be a
part of your business and livelihood, and
thank you for helping to make the Angus
Journal the publication that it is today.
Finally, thanks to God, family and friends for
supporting our endeavors.

Angus Stakes
@by Shauna Rose Hermel, editor

A salute to partners in success
When immigrants first settled the United States, setting up farms and ranches in a wild

and unruly country, one of the objectives was to be self-sufficient. A family might own a
couple horses to aid in plowing or for transportation, a cow for milk, a pig or two, fruit trees,
a garden to supply vegetables for year-round use, and fields to supply feedstuffs for the
animals. Farm enterprises were meant to supply the family’s needs, and maybe a little extra
to cash in for those few things the family couldn’t produce. My, how things have changed!

12 n ANGUSJournal n July 2004

ANGUS PRODUCTIONS INC.
3201 Frederick Ave., Saint Joseph, MO 64506; 1-800-821-5478; 
fax: (816) 233-6575; office hours: (M-F) 8 a.m.-4:30 p.m. (Central)
home page: www.angusjournal.com
Staff are listed by name, phone extension and e-mail prefix. All direct
phone numbers are “(816) 383-5…”; all e-mail addresses are
“…@angusjournal.com”

General manager—Terry Cotton, 214, tcotton
Editorial Department — Editor, Shauna Rose Hermel, 270, shermel n
Associate Editor, Corinne Patterson, 277, cpatterson n Assistant Editor,
Crystal Albers, 215, calbers n Artists, Christy Benigno & Mary Black n

Intern, Alaina Burt
Field editors —Kindra Gordon, 609 Deerfield Court, Spearfish, SD 57783,
(605) 722-7699, kindras@gordonresources.com n Janet Mayer, 259 Mile
Hill Rd., Johnstown, PA 15909, (814) 322-4687, jmayer5013@aol.com n

Becky Mills, Rt. 1, Box 414, Cuthbert, GA 31740, (229) 732-6748,
lovettmills@alltel.net n Troy Smith, HC 72, Box 18A, Sargent, NE 68874,
(308) 527-3483, wordsmith@nctc.net
Contributing writers —Barb Baylor Anderson, Shelby Axtel, Cara Bieroth,
Keith Evans & Jennifer Kiko

Advertising/Production Department — Manager, Cheryl Oxley, 216,
coxley n Advertising coordinators, Doneta Brown, 289, dbrown, & Rich
Masoner, 223, rmasoner n Production assistant, Carol Beckett, 226,
cbeckett n Advertising artists, Tim Blumer, Mike Bush & Monica Ford n

Advertising proofreader, Jacque McGinness
Special Services Department —Coordinator, Sharon Mayes, 221, smayes
n Assistant, Vickie Whitsell n Artists, Susan Bomar & Janet Herkelman n

Proofreader, Linda Robbins
Web Marketing Department — Director, Angie Stump Denton, 211,
adenton n Assistants, Annie Jensen, 239, ajensen; & Melanie Thurnau, 234,
mthurnau n Artists, Tim Blumer & Ray Palermo
Photo Department — Coordinator, Tanya
Peebles, 217, tpeebles n Digital imaging
specialist, Kathrin Gresham 
Circulation coordinator — LaVera Spire, 220, lspire
Network systems coordinator — Bruce Buntin
Office assistant—Lauralee West
Board of Directors—Minnie Lou Bradley, chairman; John Crouch, vice
chairman; Terry Cotton, president; Richard Wilson; business manager; 
Leo Baker; Mark Gardiner; Jot Hartley; Paul Hill; Jay King & Dave Smith

E-MAIL: shermel@angusjournal.com

PE
RS

PE
CT

IV
ES


