
Time to meet
Things have changed somewhat in

modern times. Chores still have to be seen to,
but cowboys and ranchers do not do much
leatherwork. Wintertime has become the
time cowboys use to go to meetings, and
there are plenty of them to attend.

Of course there are the big meetings —
like the American Angus Association Annual
Meeting and the Cattle Industry Annual
Convention — that attract hundreds of
cowmen and allied industry representatives.
The R-CALF USA national meeting is also
scheduled in winter, along with countless
other meetings on the local, regional and
national levels.

In fact, there are meetings all the time.
There are meetings to plan meetings, and
conference calls are initiated to organize
meetings to plan larger meetings. Sometimes

it appears the world revolves around
meetings.

Meeting planners are always looking for
topics and speakers to draw a crowd. It seems
as though a good crowd makes for a
successful meeting, even if speakers and
subject matter are marginal.

Topics addressed
During the past couple years, favorite

subjects have included country-of-origin
labeling (sometimes referred to as COL or
COOL) and whether or not this should be
mandated by the government. Then, there’s
the issue as to whether country-of-origin
labeling is a marketing program or a human
health issue. After much debate, most people
have leaned to the marketing side.

Emotions flared when the subject of
reopening the Canadian border surfaced.

Here, again, the question arose: Is it a
marketing issue or a health issue? Well,
common sense tells us it is not a health issue,
so it must be a marketing dilemma related to
resumption of normal trading relations with
our export partners.

Another hot topic is animal identification
(ID). We know without doubt that at some
time beef producers will have a government
mandate to document premises,
management and traveling habits of all cattle
in the United States, from calving pasture to
plate. There’s no need to despair. Let’s be on
the front end of this movement and receive
the benefit instead of fighting it and being
victimized by it (paraphrased from a quote
by Thomas A. Edison). The American Angus
Association, through our AngusSourceSM

program, is ready for this to happen.

Keep basics on program
While we spend time, effort and dollars

attending these meetings, oftentimes we
leave in frustration, which comes from not
knowing how to proceed or just what to
think regarding specific issues. Perhaps that’s
a good thing in that it serves as motivation to
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Don’t overlook the fundamentals
Winter is, for the most part, a slack time for farmers and ranchers. In days gone by,

cowboys used winter months to repair saddles, bridles and harnesses. They did chores
around the ranch, fixed wagons and repaired corrals. When it got dark, they went to bed or
to various alternate places to occupy time.
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research these important issues and become
involved in solutions.

It sometimes seems many of those who
attend these meetings become so emotionally
involved with national political issues that
they forget the real reason they are in the
cattle business. They forget that their basic
economic health depends on the application
of genetic and economic values in their own
herds.

Perhaps from an educational standpoint

there should be a major thrust at each
meeting we organize to reintroduce basic
production topics geared not only to new
breeders, but also to seasoned breeders who
perhaps need a refresher course on
contemporary grouping, adjusted weights,
ratios, expected progeny differences (EPDs)
and $Values.

Younger people who enter the purebred
industry have a thirst to know and
understand the tools we have at our disposal.
The seasoned breeders have the same thirst,
but sometimes they are reluctant to ask the
questions for fear of embarrassment.

We must constantly remind ourselves that

not only do we have a dynamic business, we
have a dynamic membership. Last year,
membership in the Association increased by
12%, adding 3,266 new members to our
rolls. When we become involved in planning
programs and field days, we need to
remember that basic information on the
Angus industry presented in an easily
understood manner is always in vogue. Both
our new members and our seasoned veterans
will appreciate it.
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