
Diverting attention
Just compare the ads in a consumer

magazine with those in virtually any
registered beef cattle magazine to see what I
mean. The creative photographs that
illustrate the expensive ads in consumer
magazines give no credit to the
photographer. These advertisers who spend
millions of dollars on print advertising each
year want readers to focus solely on the
product they have to sell. As a result, they feel
no compulsion to help the photographer
advertise his or her business — and neither
should you.

In contrast, livestock advertisers often
provide free advertising for the person or
firm they have paid to photograph their
cattle. The photographer’s signature or logo
is prominently displayed on the front of the
photo, usually between the animal’s legs. In
this location it stands out like the proverbial
sore thumb. It’s good for the photographer,
but bad for the advertiser.

No matter how much you like the person
who photographs your cattle, insist that he or
she provides you with unaltered pictures.
The reason is simple. Anything
written across the front of an
advertising illustration is
distracting. Furthermore, if it is
necessary to reverse the photo
to improve the ad layout
the signature or logo is
also reversed — and the
photo is even more
distracting. It can
sometimes be
good for

a chuckle, but this too takes the reader’s mind
off the advertising message. Anything in an
ad that diverts the reader’s attention from the
basic sales message costs the advertiser
money.

Make them yours
My advice is to insist that the photographs

you pay for become your property, not
copyrighted property of the photographer.
Copyrighted photos are not yours, and
legally cannot be altered in any way without
the permission of the photographer.
Advertising layout artists told me at a recent
Livestock Publications Council (LPC)
meeting that the copyright printed on the
back or front of the photo prevents them
from removing the photographer’s signature,
even if the advertiser requests it.

For most of my career in advertising
management, we paid photographers to take
pictures. When they were finished with an
assignment they turned the negatives or
transparencies over to the American Angus
Association. That allowed the organization to
create a valuable photo file and use the
pictures however we decided to promote the
Association and its breed of cattle. And you
can do the same thing. Remember, however,
that photographers need to make a living,
too. If you want full ownership of all your

photos, then you should be prepared to
pay more for the service.

Photo history
The practice of signing

livestock advertising illustrations
goes back to the 19th century,

before photographs were
generally used in livestock
advertising and promotion.
In those days illustrators
were hired to make line

drawings of animals for both editorial
and advertising use. The drawings weren’t
always accurate depictions, but rather
artist impressions, and were signed. When
photography replaced artwork for
livestock advertising, many of the early

photographs carried no photographer
identification.

This changed dramatically in the 1940s
and 1950s with the trend of small, compact
cattle. Photographers took a step back in
time and combined photography with hand
illustration. The practice was to dig a shallow
pit and fill this pit and the ground ahead of it
with straw. The animal would be
photographed with its rear legs in the pit
using 4 ✕5-inch (in.) sheet film. Next, the
photographer retouched the photo by
smoothing out the animal’s top line and
adding additional heft and roundness to the
rump. The retoucher also filled in the flank
and the area behind the front leg and
increased the size of the front and rear legs to
make them appear “heavy-boned.”About all
that remained unchanged in the photo was
the head. These photographers signed their
creations and the tradition of signing has
continued.

Today’s ethical standards don’t allow
altering the outline of the animal. But
photographers still sign their photos. Our
industry would be better served if we
discarded this tradition, along with others
that keep registered cattle breeders from
doing the best job of advertising their herds.

Advertisers and photographers need to
understand that the best animal photo may
not be the standard side shot that appears in
nearly every cattle ad. Different animals look
better from different angles. Photos should
emphasize the animal’s best features. Keep in
mind that ads should have a distinctive
appearance and not look like all the rest. We
need to get rid of ad labels like “Jones Angus
Annual Production Sale,” and replace them
with real headlines that get a reader’s
attention and promise a benefit. Instead of
trying to tell a sales message with numerous
lines of headline-size copy, write a copy block
with a reasoned sales message that includes
reasons to buy and a reason to act now.

Cattle breeders invest a sizable amount of
their hard-earned money in advertising and
marketing programs. It makes no sense to
continue to follow traditions that dilute the
value of this investment.
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Are you advertising photographers or cattle?
Looking at registered beef cattle ads, one sometimes wonders what’s being advertised

— cattle or photographers.

E-MAIL: evans34@ccp.com

246 ■ ANGUSJournal ■ February 2005

Merchandising 02.05  1/21/05  1:29 PM  Page 0246



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles false
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket true
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 1
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings false
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Remove
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile (Color Management Off)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308030d730ea30d730ec30b9537052377528306e00200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /FRA <>
    /DEU <>
    /ENU <FEFF005500730065002000740068006500730065002000730065007400740069006e006700730020007700680065006e0020006300720065006100740069006e00670020005000440046002000660069006c0065007300200066006f0072000d0020002000200020002000200020002000200020002000200020005100750065006200650063006f007200200057006f0072006c00640020004d00690064006c0061006e0064>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


