
Nothing is static
In the last 10 years — since 1998 — what 

have you changed about your cattle 
operation? Maybe you started rotational 
grazing or added a fall-calving herd to your 
program. Maybe you started selling 
replacement heifers in addition to bulls. 
Maybe your children or grandchildren 
became old enough to show — or too old to 
show — and that affected your semen-
purchasing decisions. 

Maybe you just got into the business three 
years ago. Odds are, if you’ve been in the 
business longer and you’re still in business, 
you’ve made some modifi cations to add 
enjoyment, keep relevant and/or stay cost-
competitive.

Of course, change for change’s sake can 
be a waste of time, effort and money — 
none of which most producers have to spare.

Magazines are no different
We’ve made some adjustments in the last 

decade, too, most in response to what we 
have heard from readers and advertisers or 

in response to increasing 
costs of production and 
distribution. 

Still, it has been a while 
since we’ve done that top-
to-bottom, bottom-to-top 
critical analysis of the 
Angus Journal. Readership 
habits change over time. 
Information needs change 
over time. The business we 
cover is changing, and 
media formats in general 
are changing rapidly. 

We feel it’s time to take a critical 
benchmark look, keeping in mind change 
for change’s sake can be a waste of time, 
effort and money; however, change to meet 
our readers’ needs can help keep them in 
business and reading the Angus Journal for 
years to come.

Your opinion matters
No one’s opinion is more valuable in this 

process than yours. Please fi ll out the 

readership survey inserted between pages 
336 and 337 in this issue or fi ll it out online 
at www.apisurvey.uark.edu.

We want your honest opinions, so we’ve 
asked the University of Arkansas folks to 

help us in conducting this 
survey (see page 336). They 
can collect the information, 
protecting your anonymity, 
and provide to us an 
in-depth analysis of your 
responses so we can make 
those decisions that allow us 
to meet your information 
needs in the best format 
possible while staying cost-
competitive.

Enter to win
In addition to a better 

publication tailored to meet your needs, by 
fi lling out the survey before Nov. 20 you’ll be 
eligible to enter a drawing for $2,500 in 
prizes — including two $500 cash prizes, 
Angus clothing and other assorted Angus 
merchandise. See the survey for more 
details.
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   Angus Stakes
             @by Shauna Rose Hermel, editorPE
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E-MAIL: shermel@angusjournal.com

Here’s your chance
You are a very important person — a V.I.P, if you will — to the Angus Journal. As a 

reader and possibly an advertiser, no one’s opinion is more valuable to us as we begin a 
structured self-examination of the publication.

No one’s 
opinion is more 
valuable in this 

process than 
yours. See the 

insert following 
page 336.
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