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All sectors
What a tremendous event it was. The

conference was well-attended by some 400 of
the most enthusiastic wholesalers, retailers,
restaurateurs, foodservice people, feedlotters,
packers and ranchers one could imagine. 

This by-invitation-only event recognizes
various levels of achievement by licensees in
each of these categories. It also highlights up-
to-date and pertinent information relative to
each facet of the food business. 

The Certified Angus Beef® (CAB®) brand is
most unique in that it was not only the first
major branded beef program in the world,
but it is the largest one in existence today. The
reasons for this success are many. The
program identifies Angus-type cattle that

pass a series of physical and end-product
requirements that contribute to consistently
providing consumers with a delightful eating
experience. Attesting to this success is the
prediction that fiscal year (FY) 2006 will be
the second best in the history of the program.

The process begins with genetic selection
at the seedstock level. Angus breeders and
commercial producers have access to the
most comprehensive performance database
in the world, and they have put it to good use
in selecting seedstock that excel in the
characteristics that influence the taste and
palatability of beef.

The process continues through the feedlot,
the packer, the retailer, all the way through to
the actual consumer. Every segment of the

industry endeavors to add value to the
product. The support of the almost 35,000
life, regular and junior members of the
American Angus Association and the
dedicated support of the professional staffs of
the CAB program, Association, Angus
Productions Inc. (API) and the Angus
Foundation makes the team effort complete.

It’s riding for the brand.

Beyond our gate
As previously indicated, all segments of

the beef chain were discussed by licensees
and invited speakers. One such speaker,
Randy Blach of Cattle-Fax, gave a stirring
presentation wherein he explained that while
per capita consumption of beef at 63-65
pounds (lb.) had not changed during the past
few years, beef demand had increased a
whopping 25% within the past 15 years. This
he attributed to improved genetics, enhanced
marketing and new product development.

These changes did not just happen. They
were brought about as a result of paying
attention to what consumers told us about
our product. Likewise, we in the purebred
industry must do the same. We must pay
close attention to what the commercial
industry tells us. They are our foremost
customers, and we must never forget that
without their support, the chain is broken.

Let us continue to ride for the brand and
to assist our customers in doing the same.

Up Front
@by John Crouch, executive vice presidentA
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AMERICAN ANGUS ASSOCIATION
3201 Frederick Ave., Saint Joseph, MO 64506-2997
Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central)
phone: (816) 383-5100; fax: (816) 233-9703
e-mail: angus@angus.org ■ home page: www.angus.org

OFFICERS
Ben Eggers, president, 3939 S. Clark, Mexico, MO 65265; eggers@
socket.net ■ John Crouch, executive vice president, 3201 Frederick Ave.,
Saint Joseph, MO 64506; jcrouch@angus.org ■ Jot Hartley, vice
president, 1005 W. Canadian, Vinita, OK 74301; jot_hartley@hotmail.com
■ Paul Hill, treasurer, 11503 SR 554, Bidwell, OH 45614; champion@
zoomnet.net 

BOARD OF DIRECTORS
Terms expiring in 2006—Al DeClerk, 3914 Engelberg Rd., Pocahontas, AR
72455; eafherd@cox-internet.com ■ Joe Hampton, 2600 Back Creek
Church Rd., Mount Ulla, NC 28125; rhampton@webkorner.com ■ Paul Hill,
treasurer, 11503 SR 554, Bidwell, OH 45614; champion@zoomnet.net 
■ Dave Smith, 1601 N. CR 200 E., Greensburg, IN 47240; dsmith@
stewartseeds.com ■ Rob Thomas, 42734 Old Trail Rd., Baker City, OR
97814; thomasangus@hughes.net
Terms expiring in 2007—Jarold Callahan, 2202 N. 11th, Yukon, OK
73099; callahan@expressranches.com ■ Norman Garton, RR4, Box 153,
Nevada, MO 64772; ngar2@yahoo.com ■ Jay King, 28287 Woodside Dr.,
Rock Falls, IL 61071; svrealty@cin.net ■ Richard (Dick) Tokach, 5520 CR
81, Saint Anthony, ND 58566; rctokach@westriv.com ■ Phil Trowbridge,
164 Waltermire Rd., Ghent NY 12075; phil@trowbridgefarms.com
Terms expiring in 2008—Gregg Blythe, 3207 Old River Rd., Decatur, AL
35603; clydec7@aol.com ■ Bill Davis, 34840 CR 106, Sidney, MT 59270;
rolnrok@hughes.net ■ Robert (Bob) Schlutz, 260 Colonel’s Dr., Box 66,

Columbus Junction, IA 52738; rwschlutz@aol.com ■ John Schurr, 40842
Farnam Rd., Farnam, NE 69029; john@schurrtop.com ■ Gordon Stucky,
421 NE 70 Ave., Kingman, KS 67068; circlesangus@pixius.net

ADMINISTRATIVE STAFF
Executive vice president: John Crouch
Executive administrative assistant: Diane Strahm
Vice presidents: Finance—Richard Wilson ■ Information & Data
Programs—Bill Bowman ■ Industry Relations—Jim Shirley

DEPARTMENTAL STAFF BY DIVISION
Finance—Milford Jenkins, Angus Foundation president; Kenny Miller,
assistant director of finance; Richard Wilson, director of finance
Industry Relations—James Fisher, director of activities & junior activities;
Ty Groshans, assistant director of commercial programs; Sara Moyer,
director of AngusSource®; Jim Shirley, director of commercial programs;
Shelia Stannard, director of communications & events
Information & Data Programs—Lou Ann Adams, director of information
systems; Bill Bowman, director of performance programs; Scott Johnson,
director of Angus Information Management Software; Sally Northcutt,
director of genetic research; Bryce Schumann, director of member services
& office management; Carol Waller, assistant director of member services
& office management

AMERICAN ANGUS AUXILIARY
President—Sharee Sankey, Council Grove, Kan. For a complete list of
officers, refer to page 51. 
REGIONAL MANAGERS—Refer to page 297.
CERTIFIED ANGUS BEEF LLC
President—Jim Riemann, Wooster, Ohio. For a CAB staff listing, refer to 
page 104.

Riding for the brand
Louis L’Amour would have to be considered one of the most prolific writers in Western

history, having authored more than 100 novels and many short stories about good guys
and bad guys in the West. In a sense, his stories were always romantic and steeped in
keeping with the code of the West. Right always prevailed, and his leading characters
always rode for the brand. This thought kept running through my mind as I returned home
from the Certified Angus Beef LLC (CAB) Annual Conference in Seattle, Wash., in mid-August.

E-MAIL: jcrouch@angus.org
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