
Partners in Profit 
Partners in Profit is more than the 

theme for the highly successful Na- 
tional Conference held at Billings, 
Montana in September. It underlies al- 
most everything that the American 
Angus Association has sought to ac- 
complish the past several years. 

Your Association has devoted con- 
siderable time and money to help in- 
sure that both registered Angus breed- 
ers and the commercial cow-calf pro- 
ducers who use Angus bulls can oper- 
ate successful businesses this year and 
in the future. 

Certainly there is more to making a 
profit in the beef cattle business these 
days than genetics. But your Board of 
Directors and the staff of the Ameri- 
can Angus Association are convinced, 
as we move further into the age of 
specification buying, that superior, de- 
pendable genetics, combined with in- 
novative merchandising programs, 
will more than any other factors gov- 
em our success and future growth. 

Beef packers in the future are going 
to know a lot more about the genetics 
of the cattle they slaughter than they 
ever have in the past, Dr. Del Allen of 
Excel Corporation told the Confer- 
ence audience in Billings. If this is 
true, then feedlot operators and com- 
mercial cow-calf producers will need 
to do the same. If Angus breeders do 
their job right, then i t  is likely that 
these improved genetics will come 
from superior, performance tested An- 
gus cattle. 
The 1988 American Angus Associa- 

tion fiscal year proved to be record 
setting in three areas. All three, per- 
formance programs, average sale 
prices and Certified Angus Beef 
(CAB), show that Angus breeders are 
gearing up to meet demand for the 
production of high quality specifica- 
tion products. 

During the year Association mem- 
bers processed 256,370 birth, weaning 
and yearling weights through the 
American Angus Associations' AHIR 
program. This was a 16 percent in- 
crease over a year ago and some 
25,000 more than were ever processed 

before by the Association in a 12 
month period. What's more, a record 
1,854 Association members are in- 
volved in the program, a 9 percent in- 
crease over a year ago. 

Certified Angus Beef sales, project- 
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ed at some 63.6 million pounds, were 
up a whopping 48 percent over a year 
ago. That is enough CAB to provide 
every U.S. citizen with a five-ounce 
portion during the year. It is hard to 
believe that just five year ago annual 
CAB sales were 1.6 million pounds. 
Today CAB is sold in more than 
5,000 licensed restaurants and 635 re- 
tail stores, and 25 percent of these 
stores sell only CAB in their meat 
counters. 

These two records (AHIR and 
CAB) no doubt help account for the 
fact that the average price of regis- 
tered Angus cattle sold at auction was 
at a record level for the second con- 
secutive year. The average price of all 
cattle sold at 361 auctions was $1,788 
compared with $1,667 a year earlier. 
Females in 1988 averaged $1,676 
compared with $1,598 in 1987, while 
the average price of bulls hit $1,940, 
up from a record $1,797 in 1987. 

Registrations were up for the second 
consecutive year at 143,520 head, al- 
though transfers at 86,357 head were 
down 1.4 percent. Looking to the fu- 
ture though, the number of new regu- 
lar members who joined the Associa- 

tion was 1,612, up over 7 percent, 
while new junior memberships at 946 
were up by more than 17 percent. An- 
other indicator of future growth was 
the 47,264 A.I. certificates issued. An 
increase of more than five percent. 

Your Association continued to sup- 
port and fund a strong advertising and 
public relations program. The adver- 
tising program alone generated re- 
quests for 5,322 copies of the Angus 
Sire Evaluation report, much better 
than a year ago. Although results like 
these are the most effective way to 
measure the value of advertising, the 
ads also received first place awards in 
the national advertising competition 
sponsored by the National Agri-Mar- 
keting Association. 

The programs sponsored by the Ac- 
tivities and Junior Activities depart- 
ments continued to promote interest 
in the American Angus Association, 
and to get members involved in edu- 
cational, promotional and morale 
building activities. Our survey of new 
members who join the American An- 
gus Association continues to show 
that a large majority of them say that 
Angus shows and the reports of these 
events in farm, livestock and home- 
town publications are a major influ- 
ence in their getting started in the reg- 
istered Angus business. 

The Angus Journal continued to 
provide Association members with an 
outstanding source of information 
about the Angus business. Large num- 
bers of members continue to take ad- 
vantage of its circulation to advertise 
their cattle and their breeding pro- 
grams. This year the annual Herd Ref- 
erence edition was the largest edition 
of its kind in the cattle industry, sur- 
passing any competing publication by 
200 pages. 

And finally, we finished the fiscal 
year in excellent financial condition. 
Details of our fiscal year and the fi- 
nancial report are printed in this 1988 
Annual Report. I think you will be 
proud of the accomplishments of your 
American Angus Association during 
the past 12 months. 
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Association Regional Managers, their territories and addresses and telephone numbers. 
WAYMON ASHLEY-Arizona, New CHUCK GROVE-Kentucky, Ohio, 
Mexico, Texas 
3213 Cheryl Lane, 
Fort Worth, TX 76 1 17 
(8 17) 834-6552 

JOHN BARTON-Iowa, Missouri 
Rt. 1, Columbia, MO 65201 
(3 14) 449-305 1 

RICHARD DYAR-Alabama, 
Arkansas, Louisiana, Mississippi 
Rt. 1 ,  Crossville, AL 39562 
(205) 659-6305 

DAVID GAZDA-Florida, Georgia, 
North & South Carolina 
1170 White Oak Drive 
Athens, GA 30606 
(404) 353-3446 

Tennessee 
Rt. 1, Box 929 
Forest, VA 2455 1 
(804) 525-4687 

DON LAUGHLIN-Colorado, Kansas, 
Oklahoma 
P.O. Box 8847 
Wichita, KS 67208 
(3 16) 686-7670 

BILL POWELL-Delaware, Eastern 
Canada, Maryland, New England 
States, New Jersey, New York, Pennsyl- 
vania, Virginia, West Virginia 
8789 Treasure Ave. 
Walkersville, MD 2 1793 
(301) 845-2154 

JIM SHIRLEY-Manitoba, 
Minnesota, Nebraska, South Dakota 
1334 Orchard Drive 
Brookings, SD 57006 
(605) 692- 16 13 

DON TRIMMER-Illinois, Indiana, 
Michigan, Wisconsin 
5 Knottingham Ct. 
Normal, IL 6 1704 
(309) 662-6691 

BRUCE WEETER-Alaska, Central 
Canada, Montana, North Dakota, 
Wyoming 
Pray, MT 59065 
(406) 3 3 3 -4444 

JEFF WINDETT-California, Idaho, 
Nevada, Oregon, Utah, Washington, 
Western Canada 
25005 Prairie View Dr. 
Aurora, OR 97002 
(503) 678- 1009 




