
Executive Vice President 

The predicted upturn in consumer 
beef demand, with its accompanying 
increase in live cattle prices, did not 
materialize in 1985. On balance just 
the opposite occurred. And the results 
were obvious both in individual reg- 
istered herds and in your American 
Angus Assn. 

Despite these, conditions over 
which we had virtually no control, the 
American Angus Assn. ended the fis- 
cal year Sept. 3 0  in sound financial 
shape and with growth in areas and 
programs that bode well for the fu- 
ture. 

Our most dramatic success is the 
Certified Angus Beef program. Sales 
of Certified Angus Beef (CAB) for the 
fiscal year were 15.9 million Ib., nearly 
double the 8.3 million Ib. of a year 
ago, and far, far ahead of the 1.6 
million Ib. of CAB marketed as re- 
cently as  the 1983 fiscal year. In fact, 
we produced more CAB in one month 
in 1985 than we did in all of 1983. 

This increase in CAB sales was 
made possible through expanded 
marketing in existing retail and res- 
taurant facilities and by the fact that 
48  new retail beef outlets signed con- 
tracts to sell CAB. In addition, 127 
new restaurants and country clubs be- 
gan using CAB to provide their cus- 
tomers and members with the high 
quality and consistency that the trade- 
marked Certified Angus Beef pro- 
vides. 

Angus Progress Points 
To Strong Breed Future 

The 15.9 million Ib. of CAB mer- 
chandised in 1985 represents some 
450 semi-trailer truckloads of boxed 
beef. During the year packers pur- 
chased and visually identified some 
734,000 Angus steers and heifers for 
the CAB program and 154,600 of 
these animals produced carcasses 
that met the quality specifications for 
the CAB program and were rolled 
with the CAB identification stamp. 

Despite a decline in Angus registra- 
tions for the year, American Angus 
Assn. members recorded and re- 
ported to the Association a combined 
total of 230,004 birth, weaning and 
yearling weights for the Angus Herd 
Improvement Records (AHIR) pro- 
gram. This was down only .7 percent 
from a year ago, which means a sig- 
nificantly higher percentage of regis- 
tered Angus cattle in 1985 were mea- 
sured for AHIR. We are moving to- 
ward the inevitable day when nearly 
all cattle registered in the American 
Angus Assn. will be enrolled in and 
measured by the AHIR program. 

Sire Evaluation continued to grow 
and become more important to our 
business. The 1985 Report issued in 
October contained detailed informa- 
tion on 2,896 sires. The accuracy and 
completeness of this program is a tre- 
mendous asset to Angus breeders, 
their customers and to the future of 
the Angus breed. It is made possible 
through member support of the 
American Angus Assn.-primarily by 
membership dues, registration, trans- 
fer and AHIR fees, and the purchase 
of A.I. Service Certificates. Without 
this financial support, the Association 
could not maintain the sophisticated 
data processing system needed for 
AHIR and Sire Evaluation work and 
the people to run it. 

Briefly, there were other areas that 
deserve mention for the year past. 

The Angus Journal carried 990 
pages of editorial information to the 

home of every Angus Association 
member in 1985. The magazine was 
also named the best breed association 
publication in the United States by the 
Livestock Publications Council, so 
members received not only a large 
quantity of editorial material to help 
them in their business, but it was 
top-quality information, professional- 
ly presented. 

Elephants stampeded across the 
agricultural advertising scene in 1985, 
as the Angus "elephant" advertising 
campaign took the industry by storm. 
The campaign was the best read in 
nearly every farm publication where 
it was tested. In one publication some 
95 percent of the readers remem- 
bered seeing the ad and over half read 
most of the advertising copy. These 
are nearly unheard of figures and it 
means that more people were ex- 
posed to an ~ n ~ u s  sales message 
than to the advertising message of 
any other breed. 

Our activities and junior activities 
programs continued to provide breed 
promotion information and enthusi- 
asm, as  well as involve young people 
in the Angus business in numerous 
significant ways. For example, 1985 
marked the first major registered ju- 
nior Angus steer show. Even though 
in its infancy, the registered Angus 
steer rule and the many programs 
that are being built around it are pro- 
viding new markets for registered An- 
gus cattle and promotion for the An- 
gus breed. 

Details on various departments for 
1985, as  well as  complete financial 
details for the American Angus Assn. 
and Angus Productions Inc., are pre- 
sented in this 1985 Annual Report. As 
you read it, I feel sure you will be im- 
pressed by the accomplishments of 
your Association in the year just past, 
and get some sense of optimism for 
the possibilities for ~ n ~ u s  progress in 
the years ahead. 
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produced carcasses that qualified for 

Certified Beef Sales Set the CAB roll. In areas around CAB 
plants there has been a noticeable in- 
crease in the number of Angus cattle 

Monthly, Annual Records that ishina. feedlots One are feedlot purchasing in the and Liberal. fin- 

Growth of the Certified Angus Beef 
program in the 1985 fiscal year sur- 
passed even the most optimistic pre- 
dictions. More Certified Angus Beef 
(CAB) was sold in one month in 1985 
than in all of 1983. 

During the past 12 months, ended 
Sept. 30, some 15.9 million Ib. of Cer- 
tified Angus Beef were merchandised, 
enough to fill  450 semi-trailer trucks 
with boxed beef. This compares with 
8.3 million Ib. in 1984 and 1.6 million 
Ib. in 1983. 

For the first time ever, more than 
1.5 million Ib. of CAB were merchan- 
dised in a single month, and during 
one 30-day period sales exceeded 1.6 
million Ib., more than the total sales 
of 1983. 

Rapid growth of the program re- 
quired the addition of two full-time 
staff members plus two part-time em- 
ployees in the office. This brings to 
seven the number of CAB employees. 

To keep pace with the demand for 
CAB three new packing plants were 
signed. The largest is Litvak Meat Co., 
in Denver, along with Cornland Beef 
Industries in Lincoln, Neb., and Wash- 
ington Beef in Yakima, Wash. The 
Washington plant mostly supplies re- 
tail markets. Other major additions to 
the CAB team were three Hyatt flag- 
ship hotels, including the Grand Hyatt 
in New York, and the fabulous Hyatt 
Maui in Hawaii. 

A way to merchandise more of the 
lower priced cuts a s  CAB was found 

of CAB is located, has gone to nearly 
this year with the signing of the David 90 percent Angus cattle. 
Berg C0.j a Chicago beef Processor. The Kansas Angus Assn. has spon- 
The company will produce quality sored two series of Angus feeder cat- 
CAB corned beef briskets and top tle sales in the past two years, and all 
rounds. have attracted buyers who were inter- 

The growing market for Certified ested in finding cattle that might qual- 
Angus Beef has yet to be reflected ify for the CAB program. What's more 

r 

Mick Coluin, director of 
the CAB program is 
interviewed at one of the 
48 new stores to begin 
selling CAB in 1985. 
Also 127 new 
restaurants joined the 
program in 1985. 

back to the commercial and regis- at these sales, held in conjunction 
tered Angus producer in any measur- with regularly scheduled feeder cattle 
able way. Still, it is having an effect sales, Angus have brought top prices. 
on the market. First, the sheer num- Other states are now sponsoring An- 
bers are beginning to be impressive. gus feeder sales, and this practice is 
To produce 15.9 million Ib. of CAB sure to grow in concert with the 
the packers purchased and identified growth of the Certified Angus Beef 
734,500 head of Angus steers and program. 
heifers. And 154,600 of these Angus 

Growth of Certified 
Angus Beef Sales 

8.3 million Ib. - 

15.9 million Ib. .-.. 
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Comparison of Total 
AHIR Records Processed 

20 Years of AHIR Growth 
Vital to Breed Progress 

The development and perfection of 
the Angus Herd Improvement Rec- 
ords program, and its growing accep- 
tance and use by Association mem- 
bers, and their customers, has been 
one of the major strengths of the An- 
gus breed and the American Angus 
Assn. over the years. 

Just  20  years ago, in 1965, there 
were a total of 12,700 AHIR weights 
processed by the Association in that 
fiscal year. A decade later, in 1975, 
this had grown to 105,367, and in the 
fiscal year just ended, the total of all 
weights processed was 230,004. 
Some 1,848 Association members 
were involved in the program in 1985. 
This represents a minority of the 
Association membership, but this 
group of breeders registers a majori- 
ty of the Angus cattle each year. 

During the past year, computer 
programs were developed to make 
Angus performance information more 
accessible and useful to all members. 

For example, a program was devel- 
oped to help a breeder to quickly 
glean the information he wants most 
from the Sire Evaluation Report. In 
brief, the breeder decides what level 
of performance is desired on various 
traits like milk production, birth, 
weaning and yearling weights and ac- 
curacy levels. Then the computer will 
sort through the thousands of bulls in 
the Sire Evaluation Report and print 
out the names of those that meet or 

exceed the parameters laid down by 
the breeder. The service fee is only 
$10. 

In addition, a program was devel- 
oped this past year that will allow 
members to obtain from a computer 
search, the Estimated Progeny Differ- 
ences (EPDs) of any non-owned bull 
or cow that they have an interest in. 
The first such searches will actually be 
made in November or December of 
1985. 

On the less technical side, a new 
Angus cow-calf record book was de- 
veloped and printed that makes keep- 
ing pasture records simple. Because 
of the unique design of the book, a 
breeder can have at 'his fingertips a 
place to record complete informatiori 
on each calf in the herd. It starts with 
the cow breeding information and car- 
ries on through with calving, weaning 
and yearling records. The books are 
available from the performance de- 
partment for just $1 each. 

Angus performance records offer 
every breeder, large and small, the 
opportunity to breed higher perform- 
ing, more efficient beef cattle. And 
this, in turn, allows them to compete 
more effectively in the competitive 
commercial bull market. 

Angus Elephant Ads Top 
Magazine Readership Study 

An ongoing plan for some 40 con- 
secutive years, the American Angus 
Assn's. advertising and promotion 
program in 1985 made one of its 
most dramatic and effective changes. 
The "elephant" ads were introduced 
in November and created a storm of 
controversy in the purebred cattle in- 
dustry and a flood of positive publici- 
ty and promotion for Angus cattle 
and the Association. 

The full story of the elephant ads 
is contained in the 1985 June-July 
issue of the Angus Journal. Suffice to 
say that the ads generated a pile of 

mail to the Association, caused one 
breed association to fire its advertis- 
ing agency and were the subject of ar- 
ticles and editorials in the livestock 
press. But most important, they gar- 
nered the highest "readership" and 
"remembered" scores in Angus adver- 
tising history. In the March issue of 
Successful Farming, for example, one 
of the two-page "elephant" color 
spreads received the highest overall 
effectiveness index of any ad. Some 
90.9 percent of the readers noticed 
the ad, 51.9 percent read some of the 
copy and 35.1 percent read half or 
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more. The 144 index, with 100 being 
average, meant that the Angus ads 
were 44 percent more effective in 
reaching potential customers than the 
average of all the other ads in the 
book. The two 1985 ads won first and 
second in their category in a contest 
sponsored by the National Agri-Mar- 
keting Assn. The Association was the 
only advertiser to win first and second 
in the same division in the competi- 
tion. 

A first in 1985 was the initiation of 
the Angus Beef Bulletin. Designed to 
inform commercial cattle producers 
about Angus cattle, Angus programs, 
and the advantages of using more 
Angus bulls in their operations, the 
Bulletin is mailed twice a year to all 
non-member buyers of Angus cattle. 
The second Bulletin, mailed in Oc- 

tober, carried the Angus message to 
some 32,000 commercial cattle pro- 
ducers. 

Special feature stories were pre- 
pared by the Association staff to high- 
light the use of Angus in commercial 
herds and to promote the use of more 

Why ele hants ll don t ma e the 
best mothers. 

Produced in 1985, these are the two new Elephant ads that will run in livestock publications dur- 
ing the 1986 fiscal year. 

The "Elephant Ads" earned 
both first and second place 
awards for the American 
Angus Assn. in the 1985 
national advertising competition 
sponsored by the National 
Agri-Marketing Assn. (NAMA). 
Keith Evans (left) director o f  
public relations and Richard 
Spader, executive vice 
president of the American 
Angus Assn. hold the plaques 
presented to the Association 
during the national NAMA 
conference in Orlando, Florida. 

performance-tested Angus bulls. 
These stories appeared in Farm Jour- 
nal, Beef and numerous other state 
and regional livestock publications. 

Another PR first in 1985 was the 
use of the computer to write news re- 
leases about the accomplishments of 
individual Angus breeders. These 
computer generated releases, in 
which the computer even selects pub- 
lications and addresses the envelopes, 
would not be possible if written indi- 
vidually by hand. The well-used 
stories were about youngsters who en- 
tered the national and regional junior 
shows, the people who had cattle in 
the Pathfinder program, the members 
who were elected as delegates to the 
1985 Annual Meeting and about all 
new members of the Association. 

The PR department individually 
wrote 220 news releases about Angus 
events and mailed out 32,218 copies 
to various print and broadcast facili- 
ties. In addition 30,452 release photo- 
graphs were printed in the Associa- 
tion's darkroom and mailed out to 
various publications. 

The film and slide show library was 
maintained for use by interested 
groups and individuals. A new slide 
show designed to give young people 
the basics of showing cattle was 
added. The most popular audio-visual 
in 1985 was the newest motion pic- 
ture, "The Good Life-Breeding Reg- 
istered Angus." Also thousands of An- 
gus promotional booklets, posters, 
color pictures and beef charts were 
mailed to over 5,700 people who re- 
quested Angus information. 

Maintaining this high level of adver- 
tising and promotion despite the poor 
economic climate is important. Stud- 
ies show that the companies which 
benefit most in the recovery period 
following an economic downturn are 
those that maintained or even in- 
creased their promotional clout dur- 
ing the period of adversity. 
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Spotlight Top Show Cattle 
With New ROV Program 

Spotlighting the top show animals 
each year will be the Roll of Victory 
(ROV) program that was designed, ap- 
proved by the board of directors, and 
put into effect at the close of the 1985 
fiscal year. 

The program singles out four per- 
manent "super point" shows and 10 
rotating "regular point" shows at 
which exhibitors may earn points to- 
ward winning top awards in various 
categories. The main categories are 
"Show Bull and Heifer of the Year," 
and "Show Sire and Dam of the Year." 

The four permanent super point 
shows are the National Western Stock 
Show, North American International 
Livestock Exposition, Western Nation- 
al Angus Futurity and All-American 
Angus Breeders' Futurity. In addition, 
each year 10 state fair and regional 
shows will be selected for the regular 
point shows. 

The National Western was one of 
the Angus activities highlights in 
1985. It was the site of the 1985 Na- 
tional Angus Show, and attracted a 
near-record crowd of exhibitors, cat- 
tle and spectators. The National West- 
ern Sale had several highlights. First 
a heifer donated to the Angus Foun- 
dation sold for $20,000, all of which 
will go  to support junior activities and 
the work of the National Junior 
Board. In the sale itself the top bull 
brought $33,000, the top heifer went 
for $15,000, a single embryo topped 
at $20,000 while an entire flush 
brought $25,000. 

During the year the Association's 
mouthing program continued to be 
used to promote fair competition in 
shows. The checks are conducted un- 
announced at selected shows. 

Five more outstanding individuals 
were inducted into the Angus Heri- 
tage Foundation during the year. The 
program is designed to honor people 
who have made an important contri- 
bution to the Angus business. A 
booklet is published every other year 
containing the names and a short bio- 
graphical sketch of each inductee and 
their names are placed on a perma- 
nent plaque that is maintained in the 
Association headquarters. 

The American Angus Assn. 
took part in the Fifth World An- 
gus Forum in Edmonton, Alta., in 
July. Sponsored jointly by the 
World Aberdeen-Angus Secretari- 
at and the Canadian Aberdeen- 
Angus Assn., it was attended by 
several hundred U.S. ~ n g u s  Chatting with Her Majesty Queen Elizabeth, The 
breeders pius official U.S. dele- Queen Mother of Great Britain, at the Fifth World An- 

gates to the meeting of the world gus Forum in Edmonton, Alberta, Canada, are Wil- 
Ham Conley (left) president, and Richard Spader, ex- Aberdeen-Angus Secretariat. The ecutiue "ice president of the American Angus Assn. 

next meeting be he1d in four Some 175 U.S. Angus breeders attended the World 
years (1989) in Argentina. Event in July. 

Learning, Leadership Key 
Junior Activities Program 

Involvement of young people in 
constructive Angus activities and the 
discovery and development of leader- 
ship potential in young Angus enthu- 
siasts were the primary goals of the 
Junior Activities department in 1985. 

Junior members from 35 states 
and their families met in Tulsa, Okla., 
in July for the National Junior Angus 
Show. The event provided valuable 
experience and plenty of fun for all 
who were involved. 

Sixty delegates from across the na- 
tion met to elect six new directors to 
the National Junior Board. The show 
itself attracted 497 head of cattle from 

30  states. One new feature of the 
show was the addition of classes for 
registered Angus steers and a carcass 
contest for those steers. Of the steers 
that were slaughtered, 75 percent 
graded USDA Choice. 

The National Showmanship contest 
attracted 60 winners from 32 states. 
J.V. and Helen Heyser of Texas were 
named "Advisors of the Year." 

In addition to this national event, 
the American Angus Assn. co-spon- 
sored junior shows in nearly every 
state, including regional shows in 
Nevada and Pennsylvania, regional 
previews in Wisconsin, Louisiana and 
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Oregon, and numerous state fairs and 
field days nationwide. 

Juniors also took advantage of the 
Association's Summer Job  Program. 
This program which helps place 
young Angus leaders in jobs on An- 
gus farms and ranches in different 
parts of the country, now heads into 
its eighth year. Since 1979,78 juniors 
and 4 8  farms have participated. 

Through the National Junior Rec- 
ognition Program, junior members 
are recognized nationally for their in- 
volvement and achievements. During 
the past year, 2 8  Bronze, 25  Silver 
and 1 3  Gold Awards have been pre- 
sented to outstanding young achiev- 
ers. Ten juniors were awarded scholar- 
ships by the Angus Auxiliary. 

In 1985, the NJAA Board of Direc- 
tors developed and published the first 
NJAA Newsletter, established an of- 
ficial dress code, and planned and put 
on the first Junior Leadership Confer- 
ence in three years. They began 
writing monthly articles for the Youth 
section of the Angus Journal, and 
helped acquire and promote the 1985 
Angus Foundation Heifer which sold 
to Leatherstocking Farm for $20,000. 
Finally, the Board set up an Honorary 
Angus Foundation to recognize the 
contributions of individuals who have 
demonstrated extraordinary interest 
in and support for young members of 
the American Angus Assn. Seven in- 
ductees were named at the National 
Junior Show in July. 

The 1985 National Junior Angus Assn. board of directors are: seated from left: Susan McMahon. 
Fort Smith, Arkansas; Beth McDonald, Huntsville, Alabama; Kenley Conner, Buffalo, Kentucky, 
vice chairman; Julie Coonrad, Pullman, Washington; and Cindy Houck, Bushong, Kansas. Direc- 
tors, standing from left are: Richard Jenkins, Gray, Tennessee; Alan Kapp, Clarksdale, Missouri; 
Nick Brost, Oxford, Indiana; Doug Stevenson, Hobson, Montana; Cliff Simmons, Williamston, 
Michigan; and Jay Pfeiffer, Orlando, Oklahoma. Not pictured is Mary Ellen Shaw, West Bend, 
Wisconsin, chairman. 

The first registered, 
Angus steer show, 
held during the 
1985 National 
Junior Angus 
Show, is judged by 
Dr. Robert Kropp 
of Stillwater, 
Oklahoma. 

Every Regional Manager 
In Dual-Role Territory 

The dual role Regional Manager- 
the person who handles all phases of 
Angus Association business in the ter- 
ritory-became a reality throughout 
the United States in 1985. 

Today there are 1 3  regional mana- 
gers, and they represent the Associa- 
tion in all fields, from helping plan 
and execute local Angus activities, to 
assisting with herd or auction sale ad- 
vertising in the Angus Journal. 

In a single day one of these new- 
style regional managers may help put 
on an Angus show at a state fair, take 
publicity photos of the winners, visit 
with several breeders about their 
breeding programs, write copy for a 
breeder advertisement in the Angus 
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Journal, and then drive 250 miles or 
so in the early evening in order to 
work a s  a Journal representative and 
ringman at an auction sale the follow- 
ing day. 

These 13  regional managers in the 
1985 fiscal year chalked up more 
than a half-million miles of driving- 
529,193 miles to be exact. That aver- 
ages out to more than 43,199 miles 
per person. At 55 miles an hour that 
means that the average regional man- 
ager spent 785 hours behind the 
wheel. That's equal to over 9 8  8-hour 
working days spent behind the wheel 
to serve the members of the Associ- 
ation. 

Here are their names, addresses, 

telephone numbers and the areas that 
they cover: 
WAYMON ASHLEY-Arizona. flew Mexico. Texas 
3213 Cheryl Lane. Ft. Worth. Texas 761 17. (817) 834.6552 

JOHN BARTON-Missoun 
Rt. 1. Columbia. Mo. 65201. (314) 449-3051 

STEVE BURNS-California. Idaho. Nevada. Oregon. Utah. 
Washington, Western Canada 
P.O. Box 255668. Sacramento. Calif. 95865. (916) 972.81 11 

RICHARD DYAR-Alabama. Arkansas. Louisiana, 
Mississippi 
Rt. 1. Crossville, Ala. 35962. (205) 659-6305 

CHUCK GROVE-Kentucky. Tennessee 
Rt. 2. Box 182, Forest. Va. 24551. (804) 525-4687 

DON LAUGHLIN-Colorado, Kansas, Oklahoma 
P.O. Box 8847, Wichita. Kan. 67208. (316) 686.7670 

BILL POWELL-Delaware. Maryland. New EnglandStates. 
New Jersey, flew York. Pennsylvania. Virginia. West Virginia 
8332 Revelation Ave.. Walkersville. Md. 21793. 
(301) 845.2154 

JIM SHIRLEY-Manitoba. Minnesota. Nebraska, South 
Dakota 
1021 Vine St., Brookings. S.D. 57006. (605) 692.1613 

DON TRIMMER-/Iffnois. Iowa. Wisconsin 
1706 Rockingham Drive '1. Normal. Ill. 61761 
(309) 452.1669 

BRUCE WEETER-Alaska. Central Canada. Montana. 
North Dakota. Wyoming 
Bar W Ranch, Pray. Mont. 59065. (406) 333-4444 
SCOTT WELLER-Ronda. Georgia. North E, South Carolina 
10941 Carmel Crossing Rd., Pineville. N.C. 28134 
(704) 541-0195 

JEFF WINDETT-Eastern Canada. Indiana. Michigan, Ohio 
425 Shagbark Court. Pickerington. Ohio 43147 
(614) 837.1805 



Members Can Take Pride 
Association Service 

The speed and accuracy with which 
Angus records are processed and re- 
turned to members has long been a 
point of pride among members and 
employees of the American Angus 
Assn. 

During the past fiscal year all work 
that was received on Monday was pro- 
cessed and mailed back to breeders 
on Tuesday. This one-day turnaround 
time is unique to breed registry asso- 
ciations. It simply is not available 
anywhere else. Other organizations 
take weeks, even months, to process 
a single registration application. In 
some associations (not beef cattle) an 
animal may have been sold once or 
even twice before the initial applica- 
tion for registration has been pro- 
cessed, and returned to the breeder. 

Although the computer is respon- 
sible for this fast service, it is not un- 
common for a certificate to be  hand 
typed and processed in a matter of 
hours, if a breeder needs the work 
"right now." 

The member services department, 
headed by Don Painter and his assis- 
tant Donna Holmes, are also respon- 
sible for answering questions, keeping 
the rule book, contained in the Breed- 
ers' Reference Guide, up to date and 
even settling minor disputes between 
members. 

A Certified Angus Beef pitchfork fondue was 
held following the Eastern National Livestock 
Show. The two steak cooks are Dr. Emmett Full 
(left), Mt. Airy, Maryland, and Lawrason Sayre, 
Churchuille, Mayland. In the background is Tim 
Hussman of  the CAB staff. 

The primary purpose of the Amer- 
ican Angus Assn. is to provide service 
to its members. And, a s  a result, the 
employees who work in the member 
service area, take their job very seri- 
ously. The next time you send in 
work, be conscious of the short time 
it takes to be returned. Also, consider 
how your way of doing business 
would be changed if you were a mem- Gary Dameron gives actiuities committee report 
ber of another association and your at September I985 board of directors meeting 

Angus Productions Inc., which in- 
cludes the Angus Journal and its Spe- 
cial Services department, remained a 
strong pillar in the American Angus 
Assn. service structure. The division, 
which is a wholly owned subsidiary of 
the Association, finished the year with 
a $6,714 profit, and plans to offer 
more benefits to Association mem- 
bers. 

One of the highlights of 1985 was 
the publication of the 672-page Herd 
Reference Edition which is the com- 
bined June-July magazine. It was the 
largest special issue of its kind in the 
beef cattle field last year. 

The organization entered into a 
new venture in 1985. The newly form- 
ed Special Services department will 
design and publish sale catalogs, herd 
brochures and other Angus related 
herd promotion items, even special 
Christmas cards. The division utilizes 
the Association's computerized 
typesetting services, which include 
automatic typesetting of three- 
generation pedigrees using informa- 
tion supplied directly by the Associa- 
tion's computerized herd files. Also 
available to customers are the ser- 
vices of trained writers, artists and lay- 
out people from the Angus Journal. 

The magazine, published 11 times 
a year, contained 1,913 pages of ad- 

vertising and 990 pages of editorial 
material. The largest circulation beef 
breed publication in the world, the 
magazine also has the lowest average 
cost of advertising per reader reached. 

Included in the magazine each year 
are such important features as  the 
complete Sire Evaluation Report each 
October, and the Pathfinder Report in 
April. In addition there are regular 
monthly columns and articles on mer- 
chandising, the Angus Auxiliary, the 
Beef Improvement Federation, Lead 
In by the executive secretary, Associ- 
ation Highlights and Youth. The mag- 
azine also has complete sale reports, 
show reports, lists of new members, 
a calendar of events and several other 
regular articles. In addition there are 
10 or so special articles and feature 
stories each issue that are prepared by 
the editorial staff. 

Since many breeders keep every is- 
sue of their Angus Journal for refer- 
ence a complete index of the past 
year's articles is published in the Herd 
Reference Edition. Just another of the 
services to members of the American 
Angus Assn. 
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For the Record: 
1985 Angus Association Statistics 

REGULAR MEMBERSHIPS 
1. Texas 130 
2. Virginia 114 
3. Kentucky 1 1  1 
4. Tennesse 92 
5. Missouri 84 
6. Illinois 73 
7. North Carolina 64 
8. California 62 
9. Indiana 60 
10. Georgia 59 

REGISTRATIONS 
1. Montana 13,287 
2. Missouri 11,538 
3. Nebraska 10,221 
4. Iowa 8,327 
5. South Dakota 7,684 
6. Texas 7,036 
7. Virginia 6,686 
8. Kentucky 6,68 1 
9. Kansas 6,432 
10. Oklahoma 6,407 

JUNIOR MEMBERSHIPS 
1. Texas 
2. Oklahoma 
3. Tennessee 
4. Illinois 
5. Louisiana 
6. Indiana 
7. Missouri 
8. Iowa 
9. California 
10. Wisconsin 

TRANSFERS 
1. Missouri 
2. Georgia 
3. Montana 
4. Oklahoma 
5. Nebraska 
6. Texas 
7. Virginia 
8. Tennessee 
9. Iowa 
10. Kentucky 

AHIR 
Total Birth 

Weights Weights 
Weaning Yearling Participating 
Weights Weights Members 

Montana 
Nebraska 
South Dakota 
Iowa 
North Dakota 
Kansas 
Virginia 
Missouri 
Georgia 
Ohio 

TYPE OF SALE #SALES COWS AVG. BULLS AVG. AMOUNT AVG. 
- -- 

Consignment 198 5,600 1,191 2,982.0 1,369 10,752,377 1,253 
Production 221 10,989 1,366 7,092.7 1,464 25,395,368 1,404 
Dispersion 62 10,140 1,172 45 1.5 2,153 12,856,720 1,214 

TOTAL: 48 1 26,729 1,256 10,526.2 1,466 49,004,465 1,3 15 
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