
Solving problems
As I study businesses across all types of industries, I tend to find the most 
successful companies are the ones solving problems. 

 

I don’t know anyone who enjoys 
an experience in a taxi cab. It’s not 
very pleasant … and sometimes really 
scary. Along comes Uber solving that 
problem for us. Venmo has made 
cashless transactions simple. I can 
sit on my couch and order about 
anything I need through Amazon. 

These successful brands, and the 
successful companies behind them, 
have solved problems.

How can we, as a breed and as an 
association, help solve problems for 
the beef industry and the cattlemen 
and women who make their 
livelihoods from it? How can you, as 
a seedstock producer, solve problems 
for your bull customers? How can 
you, as a commercial producer, help 
solve problems for the feeder of your 
calves? 

Maybe the most common problem 
I hear from all of you is the inability 
to find employees. Without question, 
the labor issue is one of the biggest 
problems facing our industry, and 
our country for that matter.

Breeding no-hassle genetics
How does this relate to Angus? I 

think now more than ever we need 
to be providing genetics to our 
commercial producers to make their 
lives easier. Angus breeders have 
selected for calves that come easier 
without worry at calving season. 

We have been selecting for 
disposition and better feet to 
eliminate the headaches no one has 
time to deal with anymore. Focusing 
on problem-free, no-hassle genetics 
is a strength of the Angus breed and 
one we can continue to advance.

I don’t have the solution for 
inflation, but as you as producers 
grapple with skyrocketing costs on 
every input you have, maintaining 
or growing margin is going to be 
largely tied to increasing revenue. 
Certified Angus Beef ® (CAB)-
qualifying carcasses and calves sired 
by registered Angus bulls bring back 
more dollars to your operation to 
offset some of that inflation.

When marketing your products, 
you are faced with a very noisy 
marketplace. Angus Media is laser-
focused on bringing our registered 
breeders cutting-edge tools to 
help you create your brand and 
differentiate yourself and your 
products. 

For our commercial producers 
selling feeder cattle, it was once 
enough to make them black-hided. 
Today 75% of all cattle are black-
hided. To differentiate yourself, 
AngusLinkSM will document added 
value in your genetics and help 
you connect with buyers searching 
for cattle better than the average 
commodity offering.

I know for so many in agriculture, 
the biggest goal you have is to be 
able to hand your operation over to 
the next generation. I believe the 
role Angus genetics are playing to 
help producers be profitable is vital 
and at the same time, we need to be 
investing in our young people. 

I am so encouraged when I get to 
work with the youth in our junior 
association. They are creative, 
ambitious, hard workers; and my goal 
is to make sure we have them fired 
up to see their future in the Angus 
business. 

I am encouraged at how many 
ways this breed and this organization 
can bring solutions to hard problems 
of this beef industry, and what’s even 
more reassuring are the problems we 
will solve in the future.   

 
mmccully@angus.org

by Mark McCully 
CEO, American Angus Association
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Esther McCabe, director, performance programs 
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COMMUNICATIONS
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REGIONAL MANAGERS
David Gazda, director, field services
(see pag 88 for a complete listing)
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com • Charles Mogck, South Dakota; cell: 605-
661-4562; mogckc1@gwtc.net • Darrell Stevenson, 
Montana; cell: 406-350-5443; stevenson.darrell@
yahoo.com • Gerald Theis, Kansas; cell: 913-683-0775; 
jerrytonyatheis@gmail.com
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com • Jim Brinkley, Missouri; phone: 660-265-
5565; brinkleyangus@nemr.net • John Dickinson, 
California; cell: 916-806-1919; john@parnelldickinson.
com • Greg McCurry, Kansas; cell: 316-772-7856; 
mccurrybro@aol.com • Loran B. Wilson, Indiana; 
cell: 812-653-0018; lbwilson1025@gmail.com 

Terms expiring in 2025 — Rob Adams, 
Alabama; cell: 334-202-3454; adamsangus@gmail.
com • Art Butler, Idaho; phone: 208-280-1026; 
springcoveranch1919@gmail.com • Alan Mead, 
Missouri; cell: 573- 216-0210; meadangus@yahoo.
com • Henry Smith, Kentucky; cell: 606-271-
7520; bmsmith@duo-county.com • Roger Wann, 
Oklahoma; cell: 940-727-8492; rogerwann@gmail.
com 

INDUSTRY BOARD MEMBERS 
CAB Board, Dwight ‘Kip’ Palmer, Palmer Food 

Services, New York
Angus Foundation Board, Larry Gossen
API Board, Darius Lane

AT LARGE 
Angus Foundation Board, Darla Eggers, Missouri
Angus Foundation Board, Tom McGinnis, 
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Kenny Miller, interim-president

EDITORIAL
Julie Mais, editor, Angus Journal
Shauna Hermel, editor, Angus Beef Bulletin
Miranda Reiman, senior associate editor, Cozad, Neb. 
Megan Silveira, assistant editor, Angus Journal
Heather Lassen, special projects editor
Jaime Albers, senior graphic artist, Angus Journal
Leann Schleicher, graphic artist, Angus Beef 
Bulletin
Kindra Gordon, field editor, Whitewood, S.D.
Becky Mills, field editor, Cuthbert, Ga.
Paige Nelson, field editor, Rigby, Idaho
Troy Smith, field editor, Sargent, Neb.

ADVERTISING
Jacque McGinness, advertising team leader, 
circulation coordinator 
Kathy LaScala, corporate sales manager
Kaysie Wiederholt, senior coordinator/graphic artist
Liz Schulz, coordinator/graphic artist
Ryann Kats, coordinator/graphic artist
Jen Gregory, proofreader

PRINT SERVICES
Gail Lombardino, print media team leader
Sharon Mayes, senior coordinator
Rachel Witt, senior coordinator
Brooke Vincent, coordinator
Jenna Kauzlarich, senior coordinator/graphic artist
Julie Murnin, senior coordinator/graphic artist 
Susan Bomar, coordinator/graphic artist
Grace Sanburg, coordinator/graphic artist
Kim Tibken, coordinator/graphic artist
Melissa Cozzitorto, proofreader
Sue Kauzlarich, proofreader
Ashley Petty, billing analyst

WEB SERVICES
Andy Blumer, web services team leader
Bruce Buntin, coordinator
Lauren Hitch, designer
Mike Nolting, frontend developer

DIGITAL SERVICES
Mackenzie Brewer, digital specialist
Hannah Frobose, senior digital specialist
Cate Doubet, digital specialist
Bailey Cole, senior marketing specialist
Rayne Wilson, digital marketing specialist

PHOTO SERVICES
Kathrin Gresham, coordinator

BOARD OF DIRECTORS
Barry Pollard, chairman 
Mark McCully, vice chairman
Kenny Miller, interim president, secretary-treasurer
John Dickinson
Greg McCurry
Jonathan Perry
Darrell Stevenson
Jerry Theis
Darius Lane, industry rep

CERTIFIED ANGUS BEEF LLC
206 Riffel Rd., Wooster, OH 44691-8588; 330-345-2333; 

fax: 330-345-0808; www.CABcattle.com

John Stika, president
Brent Eichar, senior executive vice president,  

operations and finance
Bruce Cobb, executive vice president, production
Tracey Erickson, executive vice president, marketing
Steve Ringle, executive vice president, business 

development

SUPPLY DEVELOPMENT DIVISION
Marilyn Conley, administrative assistant
Kara Lee, director, producer engagement, Leavenworth, 

Kan.
Paul Dykstra, director, supply management and 

analysis, Chappell, Neb.
Kirsten Nickles, sustainability and animal care scientist

PRODUCER COMMUNICATIONS DIVISION
Lindsay Graber Runft, director, producer 

communications
Morgan Marley Boecker, communications manager
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TERMS UP IN 2023
J. Gordon Clark, Virginia, vice chairman
Kathryn Coleman, California, events director
Kinsey Crowe, Ohio, communications director
Avery Dull, Maryland, education director
Marcie Harward, North Carolina, foundation director
Nicole Stevenson, Montana, chairman

TERMS UP IN 2024
Jayce Dickerson, Kansas
Jack Dameron, Illinois 
Lauren Gilbert, Missouri 
Lani LeBeouf, Louisiana
Avery Mather, Iowa
Colter Pohlman, Texas 

AMERICAN ANGUS 
AUXILIARY OFFICERS

www.angusauxiliary.com

Julie Conover, president
Karla Knapp, president-elect
Tonya Theis, secretary-treasurer
Deanna Hofing, past president

For more detailed contact information, 
access the “contact” tab on the top 
navigation bar at www.angus.org.

ANGUS FOUNDATION
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ANGUS GENETICS INC.
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