
The temperature was a steamy 95° F in
northwest Missouri as I carefully packed
woolen clothes, sweaters, rain gear and other
necessities for a week in Scotland. I was on
my way to the Northeast Scotland Aberdeen-
Angus Breeders’ Club’s 30th Anniversary
Celebration and tour. The club’s long-
suffering, energetic and charming secretary
Eddie Gillanders and club chairman Hamish
Sclater had things organized perfectly and
were ready for our arrival.

Little did they expect the turnout would
be some 250 people from 15 countries. First
to arrive were the Canadians, the Americans
and the New Zealanders. The activity began
with a series of interviews by news media
relative to the influence of the Angus breed in
the beef cattle industry worldwide. I was
proud to share with the press a story of solid
growth for our just-completed fiscal year.

Prior to the three-and-a-half-day tour, an
informal meeting of representatives of the
World Angus Secretariat convened to discuss
issues of mutual interest and concern about
the advancement of the Angus breed
throughout the world. It was also officially
announced that the Aberdeen-Angus Society
of Denmark will host a technical meeting of
the World Angus Secretariat in summer 2003
in Copenhagen. Topics such as DNA

profiling for parent verification, genetic
predictions for embryo transplants and the
use of gene markers in genetic evaluation will
be discussed. The desire to have an
international system of Angus identification
was also voiced.

The success of Certified Angus Beef LLC
(CAB) has fueled tremendous interest from
other members of the World Angus
Secretariat, who are interested in organizing
and implementing branded programs of
their own. While this has always been
encouraged by the American Angus
Association, the use of the words “Certified
Angus Beef ®” (CAB®) in other brand names
is strongly discouraged and is not permitted
in market areas where the CAB trademark
has been registered and is legally protected.

It is accepted that the word “Angus” is
probably the most universally recognized
name in the world with respect to high-
quality beef and beef products. The impact
that the CAB brand has had on the Angus
industry worldwide is absolutely
extraordinary.

Billed as the “Merial Thousand-Cow
Tour,” the group gathered in historic
Aberdeen, Scotland, which is currently
referred to as the petroleum center of
Western Europe. According to historians, the

origin of the breed was unclear. Some said it
was Aberdeenshire, while others recorded the
presence of black polled cattle in Angushire;
thus the name Aberdeen-Angus was adopted.
Those rolling hills, lush meadows and rugged
highlands splashed with heather provided an
excellent incubator for a breed destined to
become the most popular one in the world.

Tour offers insight
As we toured the various farms, some 14

in number, one could sense the aesthetic
importance of this area, steeped in tradition.
One could almost feel the presence of the
early developers of the breed, such as William
McCombie of Tillyfour, whose descendants
still own and operate an Angus herd.

Apart from tradition, a keen awareness of
the marketplace and a progressive spirit are
evident throughout the country. A desire to
be more competitive with Continental breeds
in the commercial sector has resulted in the
virtual elimination of extremely small-frame
cattle. These animals have been replaced by
much larger-framed, growthier seedstock,
which retain much of the quality and
fleshing ability of the smaller cattle.

As further testimony to changing
conditions in the United Kingdom,
discussion was offered on all fronts regarding
measuring, weighing and developing
uniform genetic evaluation procedures to
evaluate traits not measurable by the human
eye. The global nature of our economy also
points to the necessity to one day have all
Angus genetics measured with the same
yardstick and evaluated in the same manner.
Dollars and cents, or pounds and pence, will
demand we do this.

It was gratifying and heartwarming to
travel to the motherland of the breed and
experience a singleness of purpose that has

A
S

S
O

CI
AT

IO
N

AMERICAN ANGUS ASSOCIATION
3201 Frederick Ave., Saint Joseph, MO 64506-2997
Office hours: (M-F) 8 a.m. to 4:30 p.m. (Central)
phone: (816) 383-5100; fax: (816) 233-9703
e-mail: angus@angus.org ■ home page: www.angus.org

OFFICERS
Leroy Baldwin, president, 3660 N.W. 56th St., Ocala, FL 34475 ■ John
Crouch, executive vice president, 3201 Frederick Ave., Saint Joseph, MO
64506; jcrouch@angus.org ■ Steve Brooks, vice president, 7206 146th
Ave. S.W., Bowman, ND 58623; brookssa@pop.ctctel.com ■ Joe Elliott,
treasurer, 1291 Stroudsville Rd., Adams, TN 37010; resjoe@bellsouth.net

BOARD OF DIRECTORS
Terms Expiring in 2002—Leo Baker, 11440 Angus Lane, Saint Onge, SD
57779 ■ Jim Bradford, 1454 Hwy. 44, Guthrie Center, IA 50115 ■ Joe
Elliott, 1291 Stroudsville Rd., Adams, TN 37010; resjoe@bellsouth.net ■

Brian McCulloh, S. 7589 Tainter Rd., Viroqua, WI 54665; woodhill@
mwt.net ■ Lowell Minert, Box 68, Hwy. 91, Dunning, NE 68833;
minertangus@neb.sandhills.net

Terms Expiring in 2003—Keith Arntzen, 41 Arntzen Lane, Hilger, MT 59451;
karntzen@ttc-cmc.net ■ Minnie Lou Bradley, 15591 CR K, Memphis, TX
79245-5003; bradley3@srcaccess.net ■ Paul Hill, 11503 SR 554, Bidwell,
OH 45614; champion@zoomnet.net ■ Abbie Nelson, 12211 Pear Lane,
Wilton, CA 95693; 5starangus@compuserve.com ■ Dave Smith, 1601 N. CR

200E, Greensburg, IN 47240; dsmith@stewartseeds.com

Terms Expiring in 2004—Ben Eggers, 3939 S. Clark, Mexico, MO 65265;
eggers@sockets.net ■ Mark Gardiner, Rt. 1, Box 292, Ashland, KS 67831;
gar@ucom.net ■ Jot Hartley, PO Box 553, Vinita, OK 74301;
jothartley@hotmail.com ■ Jay King, 28287 Woodside Drive, Rock Falls, IL
61071-9556; saukvalleyangus@wmccinc.com ■ Richard (Dick) Tokach,
5520 CR 81, Saint Anthony, ND 58566; rctokach@westriv.com

ADMINISTRATIVE STAFF
Activities & Junior Activities—James Fisher, director ■ Administrative
Secretary—Diane Strahm ■ Angus Information Management Software—
Scott Johnson, director ■ Commercial Programs—Matt Perrier, director ■
Communications & Public Relations—Susan Rhode, director; Shelia
Stannard, assistant director ■ Information Systems—Lou Ann Adams,
director ■ Finance & Accounting—Richard Wilson, director ■ Member
Services & Office Management—Bryce Schumann, director; Carol Waller,
assistant director ■ Performance Programs—Bill Bowman, director
AMERICAN ANGUS AUXILIARY
President—Nancy Jo Sullivan, Marietta, OH
For a complete listing of officers, refer to page 54.
REGIONAL MANAGERS—Refer to page 43.
CERTIFIED ANGUS BEEF LLC
President—Jim Riemann, Wooster, Ohio 
For a CAB staff listing, refer to page 114.

Back to the homeland

30 ■ ANGUSJournal ■ December 2002

Up Front
@by John Crouch, executive vice president



December 2002 ■ ANGUSJournal ■ 31

become the mindset of Angus breeders
worldwide. And that purpose is to
produce and market the most
delicious and healthful beef in the
world. This theme will be explored in
the technical meeting in Copenhagen
next summer. The accompanying
Scandinavian tour will be equally
rewarding. Watch upcoming issues of
the Angus Journal for details.

E-MAIL: jcrouch@angus.org

@John Crouch, executive vice presi-
dent of the American Angus Associa-
tion, visits with Angus leaders from
across the world after a news con-
ference with the British Broadcast-
ing Corp. while visiting Aberdeen,
Scotland. Pictured are (from left)
Ron McHattie, CEO, Aberdeen-Angus
Cattle Breeders’ Society, Scotland;
Doug Fee, CEO, Canadian Angus As-
sociation; Doug Allen, president,
Canadian Angus Association; Eddie
Gillanders, secretary, Northeast
Scotland Aberdeen Angus Breeders’
Club; Dyce Bolduc, director, Canadi-
an Angus Association; Crouch; and
Peter Gardiner, president, New
Zealand Angus Association. 


