
Our responsibility
You can liken the Bush administration’s

role in introducing the American public to
the world reality of terrorism to that of
parents sending their children off to school
for the first day. How do you inform of the
dangers without causing panic that would be
as crippling as the dangers themselves?

While there’s no need to panic, there’s no
need to be ignorant, either. Our
responsibilities are simply to be aware, to be
observant and to communicate concerns.

Be aware. Awareness is a matter of
listening. Agroterrorism and bioterrorism
aren’t exactly new terms. However, we’ve
usually associated them with animal rights
extremists instead of nations with whom we
are at war.

Watch for information as to how
bioterrorism could cause problems in the ag
sector. Information is slowly starting to
appear in the public domain.

Be cognizant of who is dispersing the
information; use that to evaluate the
information’s credibility. Radical groups
often like to provide a lot of information, but
it isn’t always documentable or true.

If you have concerns about the legitimacy
of an organization, contact the Consumer
Protection Agency or try to get confirmation
from a source you know to be reliable.

Be observant. Be serious about
biosecurity, and watch your herd for
symptoms of disease. Get a diagnosis. With
or without a terrorist threat, this is a good
management practice and an important
aspect of beef quality assurance.

Familiarize yourself with symptoms of the
diseases that are of particular concern. We
published stories on foot-and-mouth disease
(FMD) earlier this year. An item in “Beef
Business” in November outlined symptoms of
anthrax and provided Web resources available
through the U.S. Department of Agriculture

(USDA) and the Centers for Disease Control
and Prevention (CDC). Items in this month’s
“Beef Business”provide even more resources.

Communicate concerns. Another item in
last month’s “Beef Business” provided
information on how to safeguard ag
chemicals and pesticides and where to report
suspect activities.

If you question the activity of people
around your herd or suspect a disease
problem, it’s paramount that you contact
authorities to either (1) alleviate the concern
or (2) limit any possible damage.

An FMD outbreak in the United States
would be devastating to the world.

Congratulations, Brad
In mid-September, former Associate

Editor Brad Parker accepted a position as
director of communications for the Nebraska
Cattlemen Inc. Brad joined the API team as
an assistant editor in June of 1998 after
graduating from Kansas State University. He
is one of the best technical writers in the
industry, and he certainly has played a major
role in the improvements we’ve made to the
Angus Journal and the Angus Beef Bulletin in
the last three years.

Thanks, Brad, for your contribution. You
are pursuing a great opportunity. We wish
you well and look forward to following your
career as it progresses.

Welcome, Stephanie
We’re pleased to announce that Stephanie

Veldman, Hollandale, Minn., will have joined
our team by the time you receive this issue.
Stephanie graduated from Iowa State
University with a major in ag
communications/journalism and mass
communications. She’ll be a great addition to
our staff.

Season to be thankful, observant
Thanksgiving meant more this year. With everything that has happened to our Angus

community in the last two to three months, I needed to take a full day to count my
blessings. Here in the United States we have so much to be thankful for, not the least of
which is a bountiful food supply.

In light of world events, it’s also a time to be very observant. Agroterrorism is a concept
with which we should all become familiar. Cutting off a food supply is not a new tactic of
war. How different would the U.S. or the world outlook be if a terrorist act were to
undermine the viability of U.S. agriculture?
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