
T he beef cattle industry and the pork in- 
dustry, usually considered competitors, 

as  often as not have similar interests, 
similar problems, similar goals. The sug- 
gested red meat-cholesterol-heart disease 
connection and cured versus uncured 
meats controversies, government regula- 
tion, pseudo-consumer representatives, 
nutritional labeling-all are issues facing 
both beef and pork producers. 

That the two industries are more alike in 
many respects than they are different is 
symbolized by a man who has a working 
knowledge of both. A Texas native, a ranch- 
er, he is a man whose roots lie in the beef 
cattle industry. He spent 16 years at the 
helm of a large beef breed association and 
recently moved to a position in the pork in- 
dustry. He is Orville K. Sweet, executive 
vice president of National Pork Producers 
Council (NPPC), Des Moines, Iowa. And in a 
recent interview he offers, from his unique 
vantage point, some thoughts about the red 
meat industry. 

Although the industry is facing a lot of 
problems, Sweet feels there is no real crisis. 
But.  . . 

He thinks it is high time the livestock in- 
dustry becomes active; it has taken a 
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passive role long enough. "Historically," he 
says, "the industry has waited for someone 
to throw stones, then it has reacted. We 
have overlooked the fact that in most in- 
stances congress wants help. One of the 
failings of livestock people is that '!:;ley 
usually wait until laws are written, then they 
fight them. We need to get in and help write 
more laws. 

"The industry must be more aggressive. 
It must promote its products with sound 
nutritional information. And it must present 
facts to the public in a positive way." He 
gave as  an example something NPPC is 
doing-gathering information on the nutri- 
tional composition of its product, using that 
information to reason with consumers 
against those who are distorting the nutri- 
tional facts. 

And speaking of distorting facts-what 
about the perpetuation of the unfounded 
belief associating red meat with heart 
disease? 

Sweet feels that there is a subtle intent on 
the part of some who assume to be con- 
sumer representatives to discredit the red 
meat industry. But he thinks this is a fad 
and that the fad has reached its peak. The 

country is swinging back to conservatism 
and realism, and this in itself will help 
discredit a movement against red meat. 
And he thinks red meat adversaries have 
had no real effect on the industry yet. 

Next-Nutritional Labeling 
The next big thing in Washington that 

will affect the industry, according to Sweet, 
is nutritional labeling, a result of USDA's 
belief that people are concerned with food's 
nutritional value. He points out, though, 
that research has shown people are not 
necessarily interested in the nutritional 
value of foods, because they seem to 
choose foods for their immediate effects, 
not with an eye for longevity. Women, more 
often than not, are interested in a trim 
figure; men are interested in achievement, 
performance. 

So  why is the USDA involving itself in 
labeling? Sweet thinks the interest is due to 
a liberal trend in the department, to a few 
"super beings" there who want to plan 
everyone's life. 

Sweet doesn't argue the importance of 
educating people about food and nutrition 
-he thinks it is essential. But then, he 
feels, people should be left to make their 
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own food choices. The government has no 
business telling individuals what to eat. 

And that leads to another area of 
concern-for cattlemen, pork producers 
and Orville Sweet-government interven- 
tion. Sweet agrees with the man who said 
he wanted three things from his govern- 
ment: It should deliver the mail. It should 
keep the enemy off our shores. And then it 
~hould get out of our lives. 

How t o  Accomplish NO. 3 
And Sweet feels there are some things 

the livestock industry can do to accomplish 
No. 3. First, he feels, this is where good 
strong commodity organizations come into 
play. The industry has to become involved 

The cattle industry has image, 
charisma, spirit, histo %, but it 

doesn't have enough involvement 
from the grass roots. 

in the Washington scene through these 
organizations, not to encourage the forma- 
tion of new laws but to insure that 
lawmakers are accountable for those laws 
already in existence. The industry needs to 
monitor regulatory agencies, eliminate out- 
dated laws. 

Sweet points out that money is essential 
in government watch-dogging as well as in 
education promotion, and that the pork 
producers' 12-year-old checkoff program 
(similar to the beef industry's Beeferendum) 
has been quite successful. And he is op- 
timistic that the beef industry's program 
will pass. 

Sweet feels that the red meat industry 
should not be segmented-that the 
segments should exist, of course, to identify 
the various enterprises but that those 
segments should enhance one another, 
should work together. And he points out 

that steps already are being taken in that 
direction, using as an example the Red 
Meat Advisory Committee, a group com- 
prised of both pork and beef industry 
spokesmen working to promote red meat 
with sound nutritional information. 
Defensive Too Long 

And he returns to his original premise: 
"We have been defensive too long and we 
have taken too long to get our act together. 
We have been too slow in prodding con- 
gress, too slow in making regulatory agen- 
cies accountable. 

"The big problem in the cattle industry is 
that for too long we've known too much 
that wasn't so. We've made assumptions, 
relied on cliches. The cattle industry has 
image, charisma, spirit, history, but it 
doesn't have enough involvement from the 
grass roots." 

And Sweet adds another thought. "In 
Washington there is tremendous growth in 
the regulatory area, but none of those peo- 
ple produce anything. They don't produce 
food or fiber. They do, however, continue to 
considerably increase the cost of govem- 
ment, and the producer is footing the bill." 

Sweet says, however, that we are in a bet- 
ter position than we were a few years ago. 
"We're developing expertise in production 
and management, where pseudo-consumer 
representatives have been spending time 
developing expertise in guerrilla political 
warfare. We have been producing food and 
fiber, but we are now beginning to play the 
activist role before others do to protect our 
interests." 
Industry Organizations 

He points out that we have such 
organizations as the National Live Stock 
and Meat Board, National Academy of 
Sciences, Council for Agricultural Sciences 
and Technology, Inc., (CAST) National Cat- 
tlemen's Assn., National Pork Producers 
Council-some highly professional people 
gathering data, interested in the welfare of 

the red meat industry. And within the 
bureaucracy itself, he points out, we have 
the Animal Research Service and the 
Science- and Education Assn. along with 
land grant colleges. Outside researchers 
have become involved: Dr. George Mann of 
Vanderbilt University is one of several. And 
there are men in government who are 
champions of the industry-Sweet names 
William Wampler of Virginia, James Martin 
of South Carolina, John Culver, Roger Jep- 
son and Charles Grassley of Iowa. 

And we have individuals. According to 
Sweet, the individual producer should work 
through commodity groups and make sure 
his or her own congressman is accountable. 
"People have to be reminded how con- 
gressmen get to Washington and how easy 
it is to get them out if they aren't account- 
able to their constituents. Congress must 
become more active in monitoring the 
regulatory agencies to encourage them to 
maintain a reasonable stance. The impor- 
tant thing for people to realize today is that 
what we call politics is the reality of life. 
Every person is affected. And to borrow a 
quote, one can no more ignore the fact of 
politics in life than a drowning man can ig- 
nore water." A 
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