COMMON GROUND

by Mark McCully
CEO, American Angus Association

If you build it ...

This summer brought a special treat for baseball fans. The Chicago
White Sox played the New York Yankees in the inaugural MLB at Field of
Dreams game. The event commemorated the very popular film, “Field of

Dreams,” starring Kevin Costner.

In the movie, Costner’s character
follows a voice telling him to build
a baseball diamond in the middle of
his cornfield.

That voice spoke the now-iconic
phrase, “If you build it, he will
come.” The movie character had
an unwavering faith in what he
was being called to do, even when
others doubted and ridiculed him.
His passion to build a baseball field
put his family in financial peril and
threatened to cost them their farm.
Yet he persevered.

As 1 rewatched the movie, 1
was reminded of that very same
perseverance that exists across
the Angus breed. Now, maybe it’s
not voices that speak to you while
walking around in the cornfield or
pasture. More likely, it is a distinct
and clear vision that directs a
breeder’s steps to create Angus
genetics the market might not even
be asking for yet. If you build them,
they will come.

I am reminded of the many
pioneers in our breed through
the ’50s, ’60s and '70s who
were unwavering in collecting
performance records when the
market wasn’t rewarding their efforts.
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In fact, their cattle were even being
discounted in some cases. There
were breeders focused on building
genetics with superior carcass traits
to improve consumer satisfaction.

When others ridiculed their cattle
or suggested the breeders were out
of touch with the market, those
breeders stayed diligent, and I'm
thankful they did.

There were the early visionaries
of the Certified Angus Beef ® (CAB®)
brand who knew focusing on the
consumer and building a brand
would eventually create an incredible
pull-through demand for registered
Angus seedstock. It took more than
20 years of brand-building before
that vision began to play out and the
market responded. If you build it,
they will come.

Time and time again, Angus
breeders have led when it would have
been much easier to follow.

They created a new conversation
around the business of raising
cattle — a conversation only the
leading edge of cattlemen were brave
enough to engage in. These breeders
believed what they were doing
would make a difference in the beef
industry, and it has.

Today we are in the midst of
fall sale season, when breeders
are traveling across the country
seeking genetics from breeders who
have built programs focusing on
maternal strength or balanced-trait
selection or superior eye appeal and
phenotype. Those breeders have
“built it,” and the sale reports prove
“they are coming.”

1 am always excited to see new
breeders just getting their feet wet
with registered Angus cattle. They
are shaping and building a vision for
a herd of cattle that will someday be
a destiny herd for leading breeders.

Whether you are an established
breeder with an already-built plan, or
a newer breeder who is still building:
Stay focused. Stay committed to your
vision. They will come. AJ
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