
Everybody Wins
50 CAB interns learn, tell brand stories across 20 years.

by Maeley Herring, Certified Angus Beef LLC intern

The cow and the egret, the bee and 
the flower, the Gobi woodpecker and 
the saguaro cactus. Add an effective 
internship to that list; 
symbiotic roles benefit 
each other. 

Two decades 
ago, the Certified 
Angus Beef  ® (CAB®) 
brand created an 
internship for its new 
Industry Information 
— now Producer 
Communications — 
Division. 

It started as a way 
to get more done 
while providing 
opportunities 
for ag journalism 
students. 

“We needed help to carry out 
our expanding agenda,” says Steve 
Suther, director from 1998 to 2018. 
“Interns brought fresh ideas and 
new ways to tell stories while getting 
professional work experience before 
entering the real world.”

More than 50 interns from across 
North America have contributed to 
the brand since then, and it’s still a 
two-way street.

“Interns broaden our point of view 
of how people see the world,” Suther 
says. “As we help them write more 
effectively, they teach us, too.”

Professional opportunities
It was her first week on the job. 

Through the forests of Wisconsin 
into Iowa’s rolling 
hills, Becky Church 
found the three 
Angus farms she 
would write about 
during the next few 
months — despite 
sketchy directions 
and cell phone 
service.

The 2015 CAB 
summer intern 
embraced those 

challenges, 
appreciated 
them even. 
“That 

experience put me out of my comfort 
zone for the better.” 

Now 
communications 
director for the 
Minnesota Beef 
Council, Church looks 
back on her summer 
five years ago with “a 
lot of respect for the 
work Certified Angus 
Beef does.” 

Then as now, 
interns are 
responsible for 
interviews, notes, 

photography and writing stories that 
are sent to most North American 
ag media and posted on the brand’s 
webpages. 

“I got to see the fruits of my labor 
pay off by getting published,” Church 
says, “and that was really exciting as 
a [University of Minnesota] college 
student.”

Writing was the skill most 
improved that summer. 

“I’m a woman of words,” she 
says with a smile, “and Steve really 
challenged me to develop more of a 
concise or technical type of writing. 
It changed my mind about writing, 
on how I apply it currently in getting 
a point across.”

Internships offer a sense of 
direction for students, helping 
bridge the gap between college and a 
professional career.

“It’s fun to see 
the foreshadowing 
and growth now 
looking back,” 
Church adds. “The 
best thing about 
internships is that 
you realize what 
your passions are 
maybe without 
understanding 

yourself at the 
time, but it’s 
pretty clear, 

Becky Church, communications 
director, Minnesota Beef Council

Julie Tomascik, associate director, 
Texas Farm Bureau
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just based on your path, that there’s a 
reason behind it all.”

Brand ambassadors
It didn’t take 

long for the 
CAB team to 
realize where 
the intern’s 
roots were. 

Julie (Vrazel) 
Tomascik’s 
passion for the 
cattle industry 
was as evident 
as her accent. 

Growing up on 
a cow-calf ranch 
outside of Cameron, Texas, Tomascik 
knew little about other sectors, but 
the 2010 CAB spring internship gave 
the Tarleton State University student 
a “deeper understanding of the entire 
cattle industry,” she says. “Getting to 
talk to feedyard owners and seeing 
what happens after calves leave the 
ranch was truly an eye-opening 
experience.” 

So was the interaction with other 
ranchers focused on quality beef.

“It kind of brought me out of my 
shell,” she says. “The on-site story 
trips helped expand my horizons and 
grow my confidence.”

The internship orients students to 
how CAB functions in the market so 
they can create on-target stories that 
help producers make more money, 
Suther says. “As they move on, they’re 
like ambassadors who tell the brand’s 
story all around the country.”

Tomascik is now Texas Farm 
Bureau associate director of 
communications and editor of print 
and digital publications. 

“I’m working to expand public 

perceptions of ag and making sure 
our farmers and ranchers are taken 
care of when it comes to policy issues 
in Washington, D.C., and Austin,” she 

says, adding CAB 
helped her build 
the foundation for 
that job.

Successful 
investments

From the start, 
she knew she 
would end up in 
the beef industry 
in some way, 

shape or form. 
“I was blessed 

to have that clarity of interest at a 
very young age,” says Chelsea Good, 
vice president of government and 
industry affairs and legal for the 
Livestock Marketing Association 
(LMA). 

That passion for cattle 
pointed Good to the producer 
communications 
internship while 
the Colorado 
native was a 
senior at Kansas 
State University 
(K-State). 

“I was learning 
how Certified 
Angus Beef 
was providing 
opportunities for 
producers to get 
value out of their 
investments,” 
Good started, “as 
well as getting 
exposure to the producers who were 
utilizing those CAB tools to drive 
value.” 

Today, she works with interns 
and realizes what it means to teach 
instead of correct.

“It takes time to sit down and talk 
through areas where interns can 
improve,” she explains. “Certified 
Angus Beef staff were willing to take 
that time with me.”

Because of the brand’s intentional 
investment, “I left that experience 
much more skilled than when I went 
into it,” Good says.

The internship helps sharpen 
writing, interview and general 
communication skills, she says. 
“Those are things that have 
benefited me in every step I’ve had 
along the way.”

Her position with LMA includes 
advocacy for the livestock industries.

“I will always think about my time 
at CAB when working on issues,” 
Good says. “They gave me one more 
lens to look through as I’m thinking 
about our industry as a whole and 
how certain policies affect our 

producers driving 
toward premium-
quality product.”

Intentional effort
After weeks of 

gathering notes, 
sorting through 
photos and carefully 
piecing everything 
together, Lance 
Zimmerman was 
confident and ready 

to turn the feature 
over to Suther for 
editing. 

Hours later, red 
marks covered the piece.

Although discouraged then, the 

Chelsea Good, vice president, 
Livestock Marketing Association
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Lance Zimmerman,  
research and data manager, CattleFax
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K-State senior from Schoenchen, 
Kan., soon learned how to act on 
those suggestions to improve his 
writing.

By the end of his 2002 internship, 
Zimmerman only had a few editing 

changes in those stories. 
“Steve was always great about 

pointing interns in a direction and 
letting them make their own path,” 
he says. That’s a guiding principle for 
the program to this day. 

Interns had creative freedom, 
which may result in a rougher 
first draft or imperfect photos, 
“but it created better writers and 
employees.” They took ownership 
in their work and learned from their 
mistakes, Zimmerman says.  

Those who put forth the most 
effort get the most out of it. 

“It takes desire” to create the 
kind of quality work that doesn’t 
go unnoticed, he says. “If you work 
hard enough in any internship, but 
especially at CAB, the company is 
going to give you enough experience 
and enough freedom to grow within 
the role,” he says. 

Today, Zimmerman works at 
CattleFax as a research and data 
manager, leading other analysts in 
research and projects. 

With each new year and new 
crop of interns, the producer 
communications staff sees their to-
do lists get shorter as students find 
their list of bylined articles growing 
longer. It’s a win-win, all the way 
around.   

Editor’s note: The CAB producer 
communications division typically hires 
for summer and school-year internship 
positions in the fall of the year. Search 
www.CABcattle.com for more details. 

Everybody Wins continued from page 235

Upcoming SalesUpcoming Sales

December 7
Angus Show Heifer Sale 

Hosted by: Angus Live

September 21 
Angus and Friends Show Heifer Sale
Hosted by: SC Online Sales 

The September 21 event will be highlighted by a 
competitive group of crossbred steers and heifers.

 
The December 7 event will contain spring 

and summer born Angus show heifer prospects. 
Featuring some of the most successful 

genetics in the industry.

CONTACT: 
Jon Davis (740) 645-7947 • Mat Toler (740) 709-1388
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