
Conflicting messages
I like to use inspirational messages to

recharge. While I shy away from a lot of the
success-oriented, hard-sell type themes,
“The Essence of a New Day” struck me as
something I wanted to read every morning
to start my day.

It’s a message I want to share with you —
especially if you are one of our young
members.

There are many conflicting rules and
philosophies by which we are expected to
live. Work hard, but don’t work too hard.
Balance your work and family life, but leave
time for yourself. Don’t be satisfied with
second-best; you can be top dog. But, don’t
overdo; you can give only so much.

It’s the new American Dream. We’re
supposed to have white teeth, a big-screen
television, an SUV with a dog (that doesn’t
bark) in the back seat, a clean house, friends

over twice a week, a perfect spouse that lives
to make us happy, well-adjusted children
and a six-figure household income.

It’s an anthem that will drive you nuts. It
will always leave you feeling like you missed
out on something because you weren’t good
enough, strong enough, motivated enough
or dedicated enough.

Find your own motivation
The people I admire most are those who

have found contentment. And I don’t think
you can find it chasing what other people
define as success or fun or worthwhile.

That’s the beauty of “The Essence of a
New Day.” It puts you in charge of your day.
It enables you to define “something good.”

What’s worth exchanging a day of your
life for? In 10 years, what will you look back
upon and say,“That was worth it!”?

We will have different answers. There

wouldn’t be a need for us all here on earth if
that weren’t the case.

For me, it’s something I’ll be glad to tell
God about on judgment day.

Back to school
There’s no doubt in my mind that our

intern, Corinne Blender, got a good rate of
return on the days she exchanged here in
Saint Joseph this summer. And she’s leaving
behind a lot of good that, as readers, you’ll
soon witness.

We really put Corinne through the paces
during her 10 weeks, and she asked for
more. You’ll see some of the fruits of her
labor in the pages of this issue, including
coverage of the National Junior Angus Show
(NJAS), which begins on page 176, and a
profile of the Frost family of Illinois, which
begins on page 163. There will be more
stories to come this fall.

With the way she attacked responsibilities
this summer, it was no surprise to us that she
won the Livestock Publications Council
(LPC) Forrest Bassford Student Award at the
recent Agricultural Publications Summit
(see page 120). This is the highest form of
recognition LPC gives to a student. She
devoted herself to improving her writing
and her photography skills this summer, and
it showed with each assignment.

Corinne, we’re really going to miss you as
you return to Kansas State University for
your senior year. I hope you’ve enjoyed it
enough to join our ranks in the future.
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What will you exchange for a day of your life?
“This is the beginning of a new day. You have been given this day to use as you will.

You can waste it or use it for good. What you do today is important because you are
exchanging a day of your life for it. When tomorrow comes, this day will be gone forever;
in its place is something that you have left behind … let it be something good.” 

—The Essence of a New Day, Successories
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