
Angus international
We live in a world where the weather in

China can affect the price of wheat at harvest
in the United States. A drought in Brazil can
affect domestic soybean prices. A political
coup halfway around the world or a change
in leadership in a neighboring country can
sway trade relations, affecting import/export
outlooks and, therefore, prices for a host of
commodities.

A disease outbreak in the European cow
herd can affect demand for beef around the
globe. And the phenomenon of the Certified
Angus Beef® (CAB®) brand can increase the
demand for Aberdeen-Angus genetics all
over the world.

Cattlemen from other countries have long
taken an interest in the U.S. cattle industry,
often sending youth and industry leaders to
the United States to study our production
systems. We found it interesting as we started
tracking viewers of our API Web sites that
about 10% of the hits originated from
international destinations — Canada,
Mexico, Brazil, Argentina, Chile, Australia,
the United Kingdom and others. As we have
added topic sites and real-time sites, that
percentage has gone down, but we’re still
getting a significant number of hits from
other countries.

Interest in marketing Angus genetics
abroad is increasing, and global partnerships
and investments are occurring more

frequently. There’s a lot to learn about Angus
herds and events in other countries, as well as
about marketing seedstock abroad. Let
www.Angusinternational.info serve as your
Web portal to information about the Angus
societies and cattle industries around the
globe.

We’re excited about the possibilities of this
Web site’s being a platform for global
information sharing among the Angus family
worldwide. We hope other countries will
contribute to the site by sharing information
about their Angus herds and events.

Country of origin
The most cussed and discussed topic of

the spring has been country-of-origin
labeling (often referred to by the acronyms
COL and COOL). Passed into law with the
2002 Farm Bill, country-of-origin labeling
becomes mandatory in October 2004. That
means calves born this spring will need to be
identified as to their country of origin in
order to be sold at retail. Just how that is
going to happen isn’t clear.

It’s an emotionally charged issue with
vocal supporters and opponents. Whether
you’re for or against it, it is the law. And
much of the discussion has turned to how it
will be implemented and how the law will be
enforced.

Sen. Jim Talent (R-Mo.) chairs the
subcommittee that is grappling with this

issue. On page 116, Corinne Blender reports
on a hearing Talent hosted in Joplin, Mo., to
get to the bottom of some of the issues.

To give you a comprehensive overview of
the topic, API has created a Web portal —
www.countryoforiginlabeling.info — to serve
as your gateway to information about
country-of-origin labeling. This Web site will
provide you with links to news releases,
articles in trade magazines and information
sites by other organizations. You can also sign
up to be notified when new information is
added to the site as it becomes available.

BIF online
The Beef Improvement Federation (BIF)

annual conference will undoubtedly be one
of the best meetings for cattlemen focused on
the genetics of their business. You’ll be able to
attend the May 28-31 conference all summer
by visiting www.BIFconference.com for API’s
real-time coverage. Boehringer Ingelheim
Vetmedica, Inc., is again sponsoring the site,
allowing us to bring you the information.
And we’ve added a page of Angus supporters
(contact the Web Marketing Department if
you want to be added to that list).

Shows
The National Junior Angus Show (NJAS)

is the largest Angus activity of the year. While
more than 3,500 youth and adults will attend
July 13-19, someone will have to stay home to
do the chores. If you got chore detail, you’ll
be able to keep up with the progress of your
family and friends by attending the real-time
coverage at www.angusjournal.com/NJAS.

For other real-time coverage, including the
Eastern Regional and the Atlantic National
Super Roll-of-Victory (ROV) and Regional
Preview, logon to www.angusjournal.com/
realtime.

Get ready to surf this summer
You won’t want to miss what Angus Productions Inc. (API) has in store for you online this summer.
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Angus Stakes
@by Shauna Rose Hermel, editor
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