


who are ignorant or even hostile to agriculture or, 
specifically, innovations. Even marketing colleagues fail to 
understand the CAB program is not just a "sell" but also a 
link in the seedstock business, one that's destined to make 
every Angus animal worth more and bring more profit to 
the producer. Still, there's the callous indifference of a 
skeptical and traditional industry. 

"There's a part of me that dislikes that," she says of 
the intimidation," but then I tell myself that here's a neat 
opportunity to educate these people about agriculture, the 
Angus breed, and Certified Angus Beef." 

Concern with quality and monitoring the product so 
it's sold, handled, and represented in the best possible 
manner is part of the service after the sale, so important 
to building loyalty to CAB. This attitude is her trump card. 

"Most of my presentations are made at chefs 
association meetings and restaurant staff meetings. I try to 
inform these people about CAB and how it differs from 
other beef products on the market. Chefs are very eager to 
learn and improve upon their offering. They know CAB 
can solve a lot of their problems encountered with an 
inferior product. Waiters and waitresses, too, are anxious 
to learn more about the products they serve. 

"Better tips!" she offers as the reason. "They realize 
being more professional and knowledgeable in the eyes of 
their customers can mean better gratuities." 

Mary suspects her presentations have been well- 
received. "I hope so! It can become old hat to go to a 
restaurant and give a staff meeting. But, you pump 
yourself up, act excited (which you become during the 
presentation) and you get the inflection back in your voice. 
I hope my audiences see me as not being arrogant but 
straight-forward and sincere. . . I think they find that 
refreshing. 

"Being female attracts attention," she says. "People 
will always remember your name and they will always 
listen. Some are listening for the awaited blunder. But if 
you're genuine and professional, you will eventually win 
their respect. \ 

"Another advantage is there's hardly ever a line at the 
ladies' room!" she says of the male-dominated-audience. 

Sisters of sorts in the meats industry are Nancy 
Matheson-Burns, vice-president and general manager of 
Dole & Bailey Inc., and Jean Manchester, former 
economist with the National Live Stock and Meat Board 
and now chairman and CEO of Neesvig's Inc. Both firms 
are CAB food service distributors. "There may be more 

such examples that I'm not aware of, but these two are 
certainly noteworthy." 

Her advice to young people beginning their careers? 
"Be prepared to face the challenges." She thinks females 
need to work harder, however, to achieve and then 
maintain credibility. "Accept and welcome the challenge to 
succeed. Perhaps I've been extremely fortunate. However, 
I've not encountered as much resistance as you might 
expect. There's no doubt that the problem does exist, but 
perhaps it's more disbelief that discrimination-some 
people just tend to suspect incompetency from a 26-year- 
old, blonde female. 

"Yes," she admits, "I've had nightmares about missing 
a plane or a meeting." 

In the West Salem area, there's plenty of access to 
antiques, one of her interests. "I can't afford to collect 
those beautiful old pieces, but I pick up what most people 
would probably classify as junk. 

"Mymajor long-term goal is to someday own and 
operate that cattle ranch. The cattle will, without a doubt, 
be Angus. The ranch will be run as a commercial 
operation-no frills." Her  preference for the breed is based 
on her devotion to CAB and the Angus ability to produce 
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it .  Plus a strong foundation to this young lady's career and 
future comes from her parents and background., 

"I'm the youngest of six children raised on the family's 
farming and registered Angus cattle operation." Harold and 
Mary Ferguson reside near East Liverpool, Ohio. 

There have been other influences as well in the 
molding and shaping of this notable career. Several 
members of the K-State faculty-Dr. Larry Corah, Dr. Miles 
McKee, Dr. Dell Allen, and Dr. Bill Able along with Galen 
Fink of the purebred segment of the university have been 
helpful. 

"If I were to pick one individual who has been the 
most influential person in my life, though, it would have to 
be my sister, Jan Lyons. Jan and her husband Frank, and 
their two children, Debbie and Amy, operate a registered 
Angus cattle operation just south of Manhattan, Kan." 

A test of good mortar is how well it binds. The 
Fergusons and all the other masons in this project laid the 
first and subsequent courses well, it would seem. 0s 
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