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Setting the PACE
by Susan Waters, director of communications and public relations

If your ear is to the ground on beef
industry issues, I’m sure you’ve heard by
now that demand for beef has finally
stabilized, and it is starting to inch upward.
There’s no doubt this is good news for beef
producers, and it finally gives all of us
industry cheerleaders something about
which to cheer. Our spirits have been low
since the decline of beef consumption in
America, which became evident back in the
1980s and seemed to be on a downward
spiral ever since.

A number of people deserve a fair share of
the credit for the improved demand for beef.
Beef cattle producers are breeding better
cattle with the use of improved genetics and
technology. Identifying the cattle that
combine production efficiency and the
ability to produce a carcass that falls within
the industry’s target zone will be critical.

Industry alliances and packers are
rewarding producers for this higher-quality
product where it counts — in their
pocketbooks. These premiums will continue
to be the driving force behind beef
production and will improve the producer’s
ability to make a profit in all phases of the
cattle cycle.

Also contributing to these efforts are state
and national beef industry organizations,
who are on the right track with programs
and services that enhance the producer’s
business and provide the tools and resources

needed to stay competitive in production
agriculture. Now more than ever, these
organizations will provide insight and
leadership for the entire beef industry.

But most of all, beef producers are finally
back in touch with the consumer. Today’s
consumers want to include beef in their
families’ diets and are willing to pay more for
our product than ever before. We have our
national beef checkoff to thank for this one.

Because of the checkoff dollars producers
have invested over the years, the beef
industry is finally on the right track toward
satisfying consumer demands. The
development of heat-and-serve products,
medical and dietary research on the health
and nutritional aspects of beef, and simply
spreading the word about the benefits of
including beef in a healthy diet are just some
of the programs that are starting to pay off
for beef producers. The beef industry is
definitely headed in the right direction.

The truth HURTS
But allow me to bring us back to reality

for a moment. Even though demand for beef
seems to be on an uphill trend, we still can’t
deny that beef producers have lost 14% of
the market share they once enjoyed back in
the mid-1970s. Yes, we’re making progress,
but in terms of increased demand for our
product, we’ve got a long way to go before
we hit the breakeven point again.

The only way to do this is to continue to
support your state and national beef
industry organizations, continue to support
the beef checkoff, and most of all, continue
to spread the good word about beef. With
the help and teamwork of all beef producers,
we can have a bigger effect on the protein
business and propel beef’s market share back
to where it was — at the top.

It’s BEEF MONTH!
It’s May, and that means it’s time to

celebrate Beef Month. Throughout this
month, your state beef councils will be
working hard to bring a positive message
about beef to consumers. And since
Memorial Day weekend is the official kickoff
to grilling season, the timing couldn’t be
more perfect.

Take the opportunity this month to
participate in a local or state Beef Month
promotion. Now is a perfect time for you to
be Setting the PACE!

e-mail: swaters@angus.org

We’ve got a LONG WAY TO GO

The Last WORD… 
“Ideas are funny things. 

They don’t work unless you do.”
— Unknown

New Mexico, Texas
MATT PERRIER

Apt. 1612
2501 Oak Hill Circle

Fort Worth, TX 76109
(817) 920-5032

e-mail: mperrier@angus.org

Iowa, Missouri
DON LAUGHLIN

36327 Monarch Trail
Guilford, MO 64457-9444

(660) 652-3500
e-mail: laughlin@angus.org

Alabama, Arkansas, Louisiana, Mississippi
RICHARD DYAR

1633 CR 104
Crossville, AL 35962

(256) 659-6305
e-mail: rdyar@angus.org

Florida, Georgia, North & South Carolina
DAVID GAZDA
1985 Morton Rd.

Athens, GA 30605
(706) 227-9098

e-mail: gazdaangus@aol.com

Kentucky, Ohio, Tennessee
CHUCK GROVE
1919 Goshen Rd.
Forest, VA 24551
(804) 525-4687

e-mail: cgrove@angus.org

Colorado, Kansas, Oklahoma
MATT CALDWELL

4820 S.W. Commanche Rd.
Topeka, KS 66614

(785) 228-1364
e-mail: mcaldwell@angus.org

Delaware, Maryland, New England States,
New Jersey, New York, Pennsylvania,

Virginia, West Virginia
BILL POWELL

8428 Apples Church Rd.
PO Box 295

Thurmont, MD 21788
(301) 271-2767

Minnesota, Nebraska, South Dakota
JIM SHIRLEY

1334 Orchard Drive
Brookings, SD 57006

(605) 692-1613
e-mail: jshirley@angus.org

Illinois, Indiana, Michigan, Wisconsin
JERRY CASSADY
1412 Kimela Drive

Mahomet, IL 61853
(217) 586-2009

e-mail: jcassady@angus.org

Alaska, Montana, North Dakota, Wyoming
RON FRYE

8703 Clark Rd.
Shepherd, MT 59079

(406) 373-9333
e-mail: rfrye@angus.org

Hawaii, Idaho, Oregon, Utah, Washington
ROD WESSELMAN

PO Box 746
Moses Lake, WA 98837

(509) 765-9219
e-mail: rwesselman@angus.org

Arizona, California, Nevada
JOHN DICKINSON

Apt. 1099
1586 Response Rd.

Sacramento, CA 95815-2209
(916) 924-1844

e-mail: jdickinson@angus.org
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