
Deep dive
I’ve always been one who wants more information. I often joke I 
would have stayed in college longer had it not been so expensive and 
studying for tests not required. 

I can still remember my 
inefficiency in doing social studies 
homework in grade school. In a time 
before we had a home computer, I 
could be found lying on the brown 
carpet in our living room with a 
copy of The Volume Library, a type of 
encyclopedia, in front of me. With a 
notebook and pencil nearby, I’d start 
researching the topic for my report. 
Too often I would be distracted by 
a detail and would feel the need 
to find out more. Soon I would be 
flipping through the large book and 
reading about something completely 
off-topic.

In today’s world with the vast 
internet at my fingertips, I still find 
myself deep diving into seemingly 
random topics — from history to 
pop culture, from music to the 
economy — getting lost in the name 
of “research.”

However, I think this is why I 
truly enjoy my work. I get to learn 
about interesting people and gain 
knowledge on so many important 
topics in the industry. But what 
would happen if I just collected 
information, like interviews and 

research, and just put in on a page 
in the Angus Journal without context 
or order? As a reader, you might read 
the article and be left asking, “What 
was the point? Why does this matter 
to me?”

Information without storytelling 
is just that, information. If you don’t 
know the “why” from the data and 
numbers, it can be pretty useless. 
What you do with the information 
matters.

“Many companies don’t have 
the right processes, governance 
and technologies in place, so they 
are spending 80% of their time 
preparing, cleansing and gathering 
the data, and just 20% on analysis — 
the ideal situation is 80/20 the other 
way,” said Dan Vesset, group vice 
president, analytics and information 

management at IDC, in an article on 
data storytelling. 

Today’s Angus breeder has more 
information available to them than 
prior generations. But how you 
use data collected, computed and 
provided can set you apart. 

You can share that information to 
your customers in a compelling story. 
Share with them how you’ve made 
important data-driven decisions in 
your operation with their needs in 
mind. Help them sift through the 
information overload and find a 
solution for their herd. 
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Take the 2022 Readership Survey
The Angus Journal continues to evolve along with the needs 

of Angus breeders. Help set the tone for future content, and help 
us to provide better editorial and educational information by 
participating in a readership survey. 

For subscribers, a paper copy of the survey was included along 
with this issue. Please consider taking a few minutes to answer 
our questions. To save on postage, the survey is also available 
online at www.surveymonkey.com/r/2022AngusJournal. 

To thank you for your time and participation, respondents 
completing the survey by May 15 will be entered in a drawing 
to win one of three prizes including the grand prize — a $5,000 
Angus MediaSM marketing package. Two more lucky participants 
will get a $500 gift card to Greeley Hat Works or $500 to shop at 
Rios of Mercedes.

n o v e m b e r  2 0 2 1

F E B R U A R Y  2 0 2 2

2022 READERSHIP SURVEY
Get more content created just for you. Fill 

out this Angus Journal readership survey to help 

us match our editorial to your needs. Please 

take a moment to share some information 

about your herd and readership habits. 

Save on postage by taking this survey online 

at www.surveymonkey.com/r/2022AngusJournal.

Name (please print): ______________________________________________________________

Mailing address: _________________________________________________________________

Telephone number: (_______)__________________________

Email address:______________________________________  

Member or affiliate code: ______________________________

  Send me the AJ Daily e-newsletter (include email above).

 $500 GREELEY HAT GIFT CARD
 $500 RIOS OF MERCEDES GIFT CARD

 GRAND PRIZE:  
*$5,000 ANGUS MEDIASM MARKETING PACKAGE
1 full-page, 4-color AJ print ad (valued at $1,400); 

$1,000 Print Services; $1,500 Digital Advertising;  

$310 Year of Web Hosting; $790 Creative Services.  

*Does not count towards ring service

Participants completing the survey by May 15 will be 

entered to win the following:

Angus Journal          @Angus_Journal              @AJeditor

48. Answer the following questions as they pertain to the Angus Journal 

on the following scale: (Indicate by circling a value, with 0 meaning not likely at all, 3 

meaning no change either way and 5 meaning very likely)

a) How likely are you to view a sale book online after seeing 

the ad in the Angus Journal?    0  1  2  3  4  5

b) How likely are you to attend a sale after seeing their ad in  

the Angus Journal?  0  1  2  3  4  5

d) How likely are you to visit a producer’s website after

seeing their ad in the Angus Journal? 0  1  2  3  4  5

e) How likely are you to contact a breeder after seeing  

their ad in the Angus Journal? 0  1  2  3  4  5

49. Do you recognize advertisements in the Angus Journal that may have 

appeared on one of the Angus websites?    Yes    No

50. Do you subscribe to the AJ Daily Newsletter?    Yes    No

51. Which of the following social media platforms of the Angus Journal do 

you follow?   Facebook   Instagram   Twitter  None

52. After reading an article in the Angus Journal, how likely are you to  

use a QR code or web address, included with the story, to find additional  

content online like video, photos, audio, etc.?  

   Not likely    Likely    Very likely

53. Will you attend a beef industry producer meeting or convention  

in the next 12 months? (Circle one that applies)

Angus Convention:    Yes    No    Maybe

National Junior Angus Show (NJAS):    Yes    No    Maybe

Cattlemen’s Congress:    Yes    No    Maybe

County cattlemen meeting:    Yes    No    Maybe

National Western Stock Show (NWSS):    Yes    No    Maybe

North American International Livestock Show (NAILE):    

Yes    No    Maybe

American Royal:    Yes    No    Maybe

Other: ______________________________________

54. Do you listen to audio media?    Radio    Podcasts

55. How likely are you to listen to an Angus podcast? 

   Not likely    Likely    Very likely

56. What type of content or information would you like to listen to in  

audio form? 
  Management tips           Interviews with Angus breeders

  Interviews with industry experts    Marketing tips

  Ag/beef industry news    Angus-specific hot topics 

  Angus history                  Other:___________________

Thank you for taking the time to complete our survey!  

Your opinion and answers are important to us. 

ANGUS MEDIASM

ATTN: ANGUS JOURNAL SURVEY

3201 FREDERICK AVE.
ST. JOSEPH, MO 64506-2912

Please affix

 postage stamp 

here
___________________________
___________________________
___________________________

Fold here➜ ➜

Tape here

➜➜

36. Please indicate three advertisements you saw in the  

Angus Journal and what made them memorable. 

a) ______________________________________________

b) ______________________________________________

c) ______________________________________________

37. What topics would you like to learn more about through the  

Angus Journal? (Indicate by circling a value, with 0 meaning you do not want information  

about the topic and 5 meaning you want us to give the topic our highest priority.)

a) Agricultural policy 0 1 2 3 4 5

b) Alternative incomes 0 1 2 3 4 5

c) AngusLinkSM 0 1 2 3 4 5

d) Artificial insemination (AI) 0 1 2 3 4 5

e) Association news 0 1 2 3 4 5

f) Beef Quality Assurance (BQA) practices 0 1 2 3 4 5

g) Bull management 0 1 2 3 4 5

h) Certified Angus Beef LLC (CAB) 0 1 2 3 4 5

i) Calf management 0 1 2 3 4 5

j) Carcass data collection 0 1 2 3 4 5

k) Commercial programs 0 1 2 3 4 5

l) Consumer trends 0 1 2 3 4 5

m) Cow herd management 0 1 2 3 4 5

n) DNA testing for commercial herds 0 1 2 3 4 5

o) Embryo transfer 0 1 2 3 4 5

p) Employee management 0 1 2 3 4 5

q) Environmental stewardship 0 1 2 3 4 5

r) Estate and/or succession planning 0 1 2 3 4 5

s) Facilities and equipment 0 1 2 3 4 5

t) Feedstuffs 0 1 2 3 4 5

u) Financial management 0 1 2 3 4 5

v) Genetic predictions (EPDs & $Values) 0 1 2 3 4 5

w) Grazing management 0 1 2 3 4 5

x) Harvesting forages 0 1 2 3 4 5

y) Herd health 0 1 2 3 4 5

z) Herd identification systems 0 1 2 3 4 5

aa) Herd nutrition 0 1 2 3 4 5

bb) Industry news 0 1 2 3 4 5

cc) Information management  0 1 2 3 4 5

      and recordkeeping 

dd) Junior programs 0 1 2 3 4 5

ee) Marketing fed cattle 0 1 2 3 4 5

ff) Marketing feeder cattle 0 1 2 3 4 5

gg) Marketing replacement heifers 0 1 2 3 4 5

hh) Marketing cull cows and bulls 0 1 2 3 4 5

ii) Pasture & range management 0 1 2 3 4 5

jj) Personal health & care 0 1 2 3 4 5

kk) Recipes 0 1 2 3 4 5

ll) Supplemental feeds 0 1 2 3 4 5

mm) Sustainability 0 1 2 3 4 5

38. What do you do with the Angus Journal after you’re done reading it?  

(check all that apply)

  Save it      Throw it away/recycle    Give it to a friend 

   Other (explain):______________________________

39. Do you know the Angus Journal is available online to subscribers? (Check one)

  Yes    No

40. If so, how many times do you look at an issue? (Check one)

  One (1)     Two (2)     Three (3)  

  Four or more (4+)      None

41. Do you look at the Angus Journal online before you receive it in the mail? 

(Check one)    Yes    No

42. When does the Angus Journal typically arrive in your mailbox every month? 

(Check one)

  Before the first of the month

  After the first, but before the fifth

  Sometime before the 10th of the month

  After the 10th of the month

  Other (explain):______________________________

   Unknown

43. Are you happy with the date the Angus Journal typically arrives in  

your mailbox? (Check one)    Yes    No

Why or why not? ________________________________

44. How do you renew your subscription to the Angus Journal? (Check one)

  Mail   With membership renewal

  Online form   Call in

 Other (explain):______________________________

45. What would be the easiest way for you to subscribe/renew with the  

Angus Journal? (Check one)

 Mail  With membership renewal

 Online form  Call in

 AAA Login   Automatic renewal

 Other (explain): ____________________________

46. Would you recommend the Angus Journal to other Angus breeders?

  Yes    No   Why or why not? ____________________

WEB/DIGITAL

47. Which social media platforms do you use? (Check all that apply)

 Facebook    Twitter    Instagram    Pinterest

 LinkedIn    Snapchat   TikTok    

 Other: _____________

 I don’t use any social media

WWW.ANGUSJOURNAL .NET
save a stamp! 

scan or visit the website to  
fill out the Angus Journal  
readership survey online 

www.surveymonkey.com/r/2022AngusJournal 

Enter to win
Complete the survey by May 15, 2022, to 

enter a drawing to win a $500 Greeley Hat Co. 

gift card; a $500 Rios of Mercedes gift card; or 

the grand prize, a $5,000 Angus MediaSM  

marketing package. To enter, please provide 

your contact information:

3201 Frederick Ave. St. Joseph, MO 64506

by Julie Mais 
Editor
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